Retained earnings are created by
555MEUSSIS CSTERTL G (HeU T

(A) Investment Decision
PESH Pl

(C) Liquidity Decision
LGRTULDGS (LPlg6

(E) Answer not known
allenL Gsflwalerenay

epeLD 2 (HeUTdasLiLI(HEDg).

(B) Financing Decision
B8 @pygey

(D) Dividend Decision
meySCETens (Plg6

Deciding the best mix of debt and equity to fund the organization is

BlneuansSn@ BlHwelliLghars sLer LHMID LREGSeTear b Soameuamu

TLDIT Liug

(A) Investment Decision
PHSH Wpigey

(C) Risk Management

@L i GCemerenLo

(E) Answer not known
allenL Gsflwalerena

(B) Financing Decision
g wiyel
(D) Financial Planning

Blgl Sl e

Which of the following i1s part of the scope of Financial

Management?

Blg Cuoeramenwufler LTt erhss CFLIDSET i@ erme ?

(A) Financial Planning
i) -3 o =

(C) Risk Management

LSH Ceremenlo

(E) Answer not known
en Ggflwueieane

(B) Financial Reporting
HlE oidlsenaaer

D) (A), (B) and (C)
(A), (B) wpmio (C)
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4. The shift from traditional finance functions to a broader role in the

business strategy is a response to the increasing need for
auentle 2 gdluller urrbuflu Bl Geudurhselledmbg Lrbs LB DE@ wLIMeg
9Hafsg aumbd Caameussmar em WrdluedlliLmEm ?

(A) Short term financial decision making
GnSw sre HlE e erOEEh eudupeam

(B) Integration of financial decisions with corporate strategy
BlE pigesemer HlmeugissTear S L sgiL 6 @enemriiLig)

(C) Accurate financial reporting for stakeholders
LIBI@&S TS @hdsTean glealwwrer Hd oidlEamaser

(D) Cost-cutting measures in financial operations
Bl Qeweurpseiier GFawe] GaDLUILIGET

(E) Answer not known
enL Ggflwueidane

5.  The beta coefficient in finance measures
BlEufled 5L gl () erssemar arallBHdmg) ?

(A) The risk of an asset relative to the market
shanguller QUmmL( e Cersder <y LSms
(B) The total risk of an investment
R (PHS g6 QTEs LSMS
(C) The expected return on a portfolio
@ usdfsmauier erdTUMTSSILEDL GUHLLTATSMS
(D) The potential profit of an investment
QR (PSOL_Ig 6T FTSH WM OTUSNS

(E) Answer not known
allenL Gsflwalerenay

385 — Business Administration 4



In the evolution of finance functions, what was the primary factor
that led to the shift from a controller role to a core comprehensive
financial management role?

Qewdsailed eueridsl Hlaphs Curg, semssmert umSdlmbS 6
edlfleurar Hlgl Cenamenn LkI@EESE, WIHDSSHSTET (PSETENLD ETFERTD 6T ?
(A) focus on cost control

Qea| s_HLUUM g6 selard CFasgHseH

(B) expansion of global markets
o asermell Fhensser allfleurdsnd

(C) shift from budgeting to strategic financial planning
LGl iq i glenmudledl(ppbg Coemeammeny S L LBl gésmer wrHmLd
(D) increased regulation of financial markets
HlE shenssafler oifawmar epmbiEupan

(E) Answer not known
enL Ggflwuaeideane

numerator 1s the difference over time between realized or
expected return and benchmark.
Mdlgd  ererug  sTOLCUTESD 2 aTUULL  SOF  eTEHTUTTESLILIL L
GU(RHLOMETLD LOHMILD 6(F femeyCamed erar < dlwitiLi(hib

(A) Profit ratio (B) Sharp ratio
@aeru aldlgn Fafewirer eldlgmn

(C) Betaratio (D) Alpha ratio
SrLm eflflgd <eour ldlsid

(E) Answer not known
alenL Gsflwalerena
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8.  The concepts of microeconomics relevant to financial management

are

Hlg CueramennsE Qurmssomear Hewr QUTHETTSTTS &S5 &S5

(1) Beware of the various financial institutions
uoGeum HlH Hmeiarmisaer LHH erésMEamaswins @) (HmbiseT

(1) Supply and demand relationships and profit maximisation
ABCwrsD wHnbd Csmel 2 Peysem OTUSMS S SLILHSSHIS0

(111) Measurement of utility performance, risk and the
determination of value
vwerum () Gewddmer erei®), LS5 wHnID wHlienu Hliramruilssd

(iv) Understand how monetary policy affects the availability of

funds
B&Qararens Bl HevLlinens ereueurm UTHEHDE eremLamsL Lflbg
Q& T (@rp MBI e
(A) (1) only (B) (1) and (iv) only
(11) b EWb (1) wHmd (1V) LI HIb
(C) (1) and (i11) only (D) (111) and (iv) only
(11) wHmb (111) L b (111) whHmid (1v) wEHLb

(E) Answer not known
en Ggflwuaeieene
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10.

Modern approach of financial management covers the areas of
HlE Coeramenuler peiar ami@Gean Qs LGS aamen 2 drarLsdlwg
(1) Financing decision

BE piq.eyser
(11) Investing decision

PSBLE (Pig6 &6
(111) Dividend decision

meyS0sTens (Plga e

(A) (1) only (B) (1), (i1) and (i11) only

(1) L@ (1), (11) wHmb (111) wI Hb
(C) (1) and (i1) only (D) (ii1) only

(1) wHmib (A1) wiHb (111) oL @b

(E) Answer not known
enL Qg Mwueieane

measures the dispersion around the expected value.
adliruniss wdlemus anHlujerer dsmame jereldl(HEng.

(A) Standard deviation
S L aflevssd

(B) Expected value of a return
THTUMTSSILEID euU(hHLOTET S
(C) Probability
Blepssal
(D) Sensitivity analysis

o e me Li@LILITIG,

(E) Answer not known
e Gsflwaierena
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11. Current ratio is a measure of

BLUiL e9dlsh ererLg) 96T < GLD.
(A) risk (B) return
@ L freumuiiLiLy GU(ThEU MU
(C) assets (D) liabilities
Cersg &L_6oT

(E) Answer not known
allenL Gsflwalerenay

12. The guidelines of working capital financing have been formulated on
the basis of reports submitted by committee.

G soLTUEGss dsmssaier gl uled umfil  epager

BlFwell i ssrear euaT (HSO&SET 6@H&sL LI (HeTaTer.

(A) Tandon and Chore (B) Pandey
LmeirLeor pmid Camir umerGL

(C) Vishwanathan (D) James Raj
6l 6w 6 BT 6T Gegibeiv ey

(E) Answer not known
e Qsflwalcrena
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13.

14.

One of the popular method for valuing investment opportunities by
using time value of money.
L ewT &) 6ot Gy & el LwerL (hgs) PO QUTUILIL|&ED 6T
il Heusharear WrLewrer (pamsafled eern
(A) future value

TS Tamen WS
(B) interest rates

eully Nl Gmiger

(C) opportunity cost
aumitiy Geeaey

(D) discounted cash flow

SaETERLy Gl L el Lp&sLD

(E) Answer not known
en Ggflwueieane

Operating cycle =
Quss s&pPHE =
(A) Inventory Period
FJ&@E UGS (HSEGD ST
(B) Inventory Period + Accounts Receivable Period
FJ&@E MU (HSGD sTOD + UPESES SEMEGGHSET (Pl LD STELD
(C) Inventory Period — Accounts Receivable Period
FJ&E MeUSH(HSGD ST — CLDSHES SETEHEGHET (LplgULd STELD

(D) Accounts Receivable Period
QUDESES SETEHGHSET (Plg WD SHTeOLD

(E) Answer not known
allenL Gsflwalerenay
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15. refers to a firm’s investment in short-term assets, cash,
short-term securities, accounts receivables and inventories.

craTLgl @ Bmeuarsdler gmdu sre Cersgisser, Qrmésb, @méw

ST USHTRGET, FMEGHET GUDSSSHMeUsET WLHMD  Fré@Gsaid WPpsed®H

Qetieumss @GN&SH g

(A) reserve working capital
BOULY paLp@D (POSETLD

(B) working capital
B (LPED PLPOSGTLD

(C) fluctuating working capital
gHD @QD&ES BEOL (LPEND CPLSHETLD

(D) temporary working capital
SHETNS BEOL(PEND PLHOSETLD

(E) Answer not known
e Qsflwalcrena

16. Identify the factor, which is NOT a determinant of working capital
BLUIL ppesarsens Hliaruilssns sryaflenw ien_wimerd &remeyLd

(A) size of business (B) nature of business
Qzmpleder ieray Qg mledler semenio

(C) seasonal fluctuation (D) technology upgradation
L(HeUSTE FHD @)DEHnISET QamplémLu Gubum(

(E) Answer not known
slenL Gsflwalerena
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17.

18.

The term refers to the process of determining the present
value of a future cash flow.

@bs Cgred edisre uamTlLpsssHar sHCUTMSL SeTenel STomeflEEHn
Cewewpamperws GHsSHng

(A) discounting (B) compounding
SAT@BLIG g (UL HSSISD

(C) accumulating (D) decrementing
S Pz @@népg)

(E) Answer not known
alenL Gsflwalerena

According to the Modigliani-Miller proposition I (without taxes), the
value of a firm is

Qumgsadlwrall - Weoor CQrmuGurflegser I (aufl  @éemoed) erem
H®SSIVUY @O Hlpeuanddler oy
(A) dependent on its capital structure
SiB6 epgar sl LanwliGer g sribgleTerg
(B) 1independent of its capital structure
S\G 6T ELP GG 6T &L el &E &rrr'r(@g,g,rras @6’1)66)61)
(C) a function of the company’s cost of equity
BlpieuansHen L@ Cgwaier Gewudum L m@Lb
(D) a result of its debt financing
Sigen sLen BlEl aped gHuBD Wig6

(E) Answer not known
en Ggflwueidane
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19. A company with high liquidity risk should focus on
<Sls 15 wHmib usgieTer Fimelamkiser amg sHeuard CFass CeuemhHib ?

(A) short term financing

GnSu sre Bl
(B) long term investments
BT Smed (LpFed (H&er

(C) diversifying its product line
siger swmfliiy euflengenw LIHIS®
(D) reducing dividends

QML aUMUILSEET (&HenDEHSHe)

(E) Answer not known
allenL Gsflwalerenay

20. the sources of Long term Finance is mostly likely to involve a
high cost for the firm.

Qeroumd e sre HlE smrhseid eaps eerm fneasdne s
Qeenals Ol&TeTi.(Hé @ ?

(A) Retained earnings (B) Equity shares
&&5 GU(Heu Ml LIMI& LIMhI&&6T

(C) Debentures (D) Long term bank loans
L6 LSS TraigeT BT sred aumkidl sLerger

(E) Answer not known
e Qsflwalcrena
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21.

22.

The disadvantages of extending credit to customer is
QUTIG SENS UITEITITS (@S & HL6IT A6TLILSET GHEPDLUILIT(H 6Tg)?
(A) Increased sales revenue

SFlslul L eflhLener eu(heu il
(B) Risk of bad debts

Crgbrer sLenserter <,L5g
(C) Improved customer relationships

QU SESWITETT 2 mey&er GLobLim(h

(D) Improved liquidity
uflwreer GuobuimQ)

(E) Answer not known
alenL Gsflwalerena

1s the interest that is received on the original amount
(principal) as well as on any interest earned withdrawn during
earlier periods.
arLgl g  Cgrens  LHMID  PHBMSL  STOSL L kgt
Heoutiuptiul L ehgsbeurm sburdss ey g GupliulL eully
B ELD.

(A) fixed interest (B) floating interest
Hlepeowirer el lq Bleneoudleberns el iq

(C) simple interest (D) compound interest
ereflu euLig Fal(h Ll lg

(E) Answer not known
clenL Gsflwaierena
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23. The overall cost 1s called
Cwrgs Caway eTeTm SHMLPSSILHE DS

(A) fixed cost of capital
ppesarsSlen Hlanownar Gawea]

(B) floating cost of capital
epgarssler Hlanoulldars CFway

(C) weighted average cost of capital
epgansdlen grmam Caway

(D) market cost of capital
epgarsdlen Fhang ClFae]

(E) Answer not known
e Qsflwalcrena
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24.

In order to calculate capital adequately ratio, the bank are required

to take into consideration, which of the following risks?
epogarl Gumgiorer ojete| alfssmss samsd(Heugh@, eumdl Gere D
Sjurumisefled eTeng sHmSH Gamerar CouenT(HILD ?

(a) Credit risk
SLGIT LG8
(b) Market risk
FHOS PUSE)
(¢) Operational risk
Qswdum @ LSS
Choose the most appropriate answers :

Wlga|b Qummssoner Lufamed CaTbblshEéseab :

(A) (a) and (c) only (B) (a) and (b) only

(2) wpmid (¢) G (a) wpmid (b) wEED
(C) (b) and (c) only (D) (a), (b) and (c) only

(b) wpmid (¢) LLED (a), (b) whgib (¢) LG

(E) Answer not known
e Qsflwaicrena
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25. The optimum capital structure is supported by which combination of
the following?
2 &HS pPOFET  DEnLDOLIL Yemeu(peuameupdler  eThS &EOEN G LITED
2FMN&SUIUOE DS ?
(1) Traditional theory

urguflu Casmc_umd)

(11) Net income theory
Blay eumwrer Camump

(111) Pecking order theory
Qusdm eufleng Camump

(iv) Net operating income theory
Blar @wss eumomear Camium()
Choose the correct answer from the code given below :

&G Qar@ssiiul(Herer @GNl igedmbg sflurer ufeews CoiboshHEseb

(A) only (i), (ii) and (iii) (B) only (i), (ii) and (iv)

@), (i) wppb (i) v EEL @), (i) whmb (v) v ECw
(C) only (i), (iii) and (iv) (D) only (i), (iii) and (iv)

(ii), (i) whmb (v) wECw @), (iii) wpmd (V) v ECW

(E) Answer not known
en Ggflwuaieeane

26. Business has only one Social responsibility to make profits stated by

ellwmumyd eetm WL (Hb Frer Feps QUTmILILL 6T oTUSMmE 2 @l Csudng
eTaTé dn el

(A) F.H. Knight (B) Milton Friedman
F.H. puS- WlebLeir SelianyL Croeir
(C) J.F.Westan (D) A.K. Das Gupta
J. F. GeuevL_eir A K. grev gLsT

(E) Answer not known
e Qsflwalcrena
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27.

28.

Business forecasts for short periods normally do not exceeds
FTSMTETONSG  (GH®OHSHTOD  cuawfilas  @per odledlliiy @bs @GOUElL sme

S| 6T & G6T @) (&0

(A) ayear
6(h @I(HL_LD
(C) 6 months
6 DTG MGG
(E) Answer not known

allenL Gsflwalerenay

Match the following :
Yetreu(meuareupenm CLIMBESSIS

(a) Diffusion indices

lg-00 LWL QGHGT (9) E80TIq &6
Correlation and regression
QaTLiry whmibd Yerearan oy

(b)
(©)

Simultaneous equation method
xCr Crrsdled gwerum® (pepm
Regression method

(d)

YerarenL_a| (e

(@ () (o
A 1 2 3 4
B) 3 4 2 1
C) 2 1 4 3
D) 4 1 3 2
(E) Answer not known

e Qsflwalevene

(d)

17

(B) 3 months

3 LDrrg,rEJasdT

(D) 1 month

1 1rgd

1. Y =a+bX
Y =a+bX

2. Complete system approach
(P(LPELDWITET HHELOLIL| (LPED

3. Barometric techniques
unGrrGlwLflé mic b

4. D, = a+bA+byP, +bP,

X
D, =a+bA+bP, +bP,

X

385 — Business Administration
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29. Rearrange the correct sequence of phases of Business cycle :
auenfls sphfluler sflwrer cuflens Weperw Frepwdsa|b :
(1) Expansion
Mlfleumgaid
(2) Depression
SAWPSSLD
(3) Contraction
& (H&H&LD

(4) Prosperity

QEliy
@A) (1), @), 2),3) B) (1), (2), 4), 3)
©) 1), ®),03), 2 D) (1), (3), (4, (2)

(E) Answer not known
cenL Ggflwueidane

30. The break point is defined as the point at which?
FoBlena LeTatl ereLgl erelalmm UapFwmSSIILHSng) ?

(A) Total revenue minus total cost
Qrss eumeuil sflss0 Cbrss CFae]

(B) Total revenue equal to total cost
Qrss eumeumil Cwrgs e s, FLWD

(C) Total profit is maximized
Qwrss rub HsfssiiubhSng

(D) Total profit is minimized
@rgs ruUb GanssliLbhEng

(E) Answer not known
slenL Gsflwalerena
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31.

32.

If a firm’s marginal revenue is below its marginal cost, an increase
in production will usually

e Bneuarsdler eilefliby eumeurs oiger edlefliby Gy ol @Gammeuns
@m&ELeUTg 2 HusHaw HsMssme

(A)

(©)

()

Increase profits (B) Decrease profits

@aemub dlsflsEn @aeru @Gmoujb

Profits unchanged (D) Increase marginal revenue
@emuld WwroTg cfleflby eumeumerw HE&M&E@L0

Answer not known
alenL Gsflwalerena

Select the right formula from the choices
Cairelled @b sflurear Gsdrsmss CorbOsH &S|

(A)

(B)

(©)

D)

()

Business Profit = Total Sales Revenue — Explicit Costs

auenils erub = GCwrss alpuemer eu@meuris — GeueailliLeLwimer
Qe sar

Business Profit = Total Sales Revenue + Explicit Costs

auentls emub = Gwrgs elpuemer eu@meumis + GeuaflliLeLwimer

OgeeserT

Business Profit = Total Sales Revenue x Explicit Costs

cuamfls erud = Cwrss elpuemer emeury X GeeflliLien wimer
CFev6&6T

Business Profit = Total Sales Revenue + Explicit Costs

auewtls emubd = Cwrgs eflbpuemer eumeur +  GeueailliLeLwimer
A0

Answer not known
allenL Gsflwalcrena
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33. From the following, 1s not a characteristics of managerial

economics.
19 6761 (6 @6 D il D Blireursls  Qummermgrrsdler  Spridweser
DOVONG ¢RETM).
(A) Supervision and control (B) Sales forecasting
Cupurreney LHMID SL_(HLILT clpuener (pemaanflLliL
(C) Investment analysis (D) Advice on trade
WSO (H LGLILTII6)] UTESEHD GNSS G rganer

(E) Answer not known
e Qsflwalcrena

34. Which model based on view that manager salaries, their states and
other rewards related to companies size?
erbg rdlflufer ojgqlitenuler Cuemerrsetenr FDOUGTD, HeUTHETH ibSevF
wHmib G Ceigwdser Hineuambsaier SemCour®h G wenel ?

(A) Baumol (B) Theoretical
CuerGwmed Camrium()

(C) Empirical (D) Pricing
S @I LIGILLTEULDTET elleney Hliemruid

(E) Answer not known
enL Ggflwueidane
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39.

Which of the following best defines the nature of managerial
economics?

Yemeupeuameupdled ergl Cuenameny CumeTTsTySSlen Femenwenw HmLiLms
cua TGS eTmg) ?

(A)

(B)

(©)

D)

()

It is a branch of micro economics at focus on the behaviour of
individual consumer

@g seafluulL psTCeurflear BLESmFSLTD sSeuard CFQSgIb Kieeamtw
QummeTTgTrSS e e(h SHeperuim@h

It i1s a branch of macro economics that studies aggregate
economic phenomena

@ el HCwrss CAumrmertsmysdler Blspeisamer <puiea] Gewub
Cumlwed Qumpermsrysdlen e &lenarwim@LD

It is the application of economic theory and methodology to
business management decision

@35 euanflas Coerameny (piqe sEnsE@ Cummertsrys Gamium@ wHmib
(pemenoudler LwWeTUT(H &b

It is the study of national income and employment levels
@s Gzsdlwu eumwrend wHOD Ceueme eumiili] Hlevesailer Uiy
2GS0

Answer not known
alenL Gsflwalerena
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36. Which

“management is a science”?
Cweramend eretLgl (b SiMleilwed ererm dnp Gemel(heuareuddied eTg &iflwimen
STIETLD DD ?

1.
2.
3.

1.

(A)
(©)
(E)

Ingenuity and creativity
Crirend wHmIb LeL LILTHmE
Systematic study
(PEDUITET U6
Established principles

Blpieutii’ L Cgrerengger

Predictive capability
penandleiiiy Slpein

2

4

Answer not known
e Qsflwalcrena

of the following 1s not a right reason to say that

(B) 1
(D) 3

37. The control function of management cannot be performed without

Blireursgdlem s (HLum () Cewuedum el

(A)

(©)

(E)

planning
S LO(BHse

staffing
LI Goof Wi eI

Answer not known
enL Ggflwuaeieane
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(B) organising
R(PBISED OSSO
(D) directing
PBL556



38. From the following which of the management functions closely

39.

related?
19 68761 (F 6L GUT6L D M) 6fT THS G rerenio Qeweummaser QB(HESHONS
Qam_yeL wene ?
(A) Planning and organising
S LIOHS® HMID (LPHISENLDSSH
(B) Planning and control
SLOBHS wHmibd s B
(C) Staffing and control
vewtlwmer™ wHmIb S HiLium(h
(D) Planning and staffing
S LOBHs whmb Lewlwmert

(E) Answer not known
enL Ggflwuaeidane

The plans and policies are formulated by management.
Bleve Blreurgssmed Sl L miger whmib CasraTansser al@GdssliubhSng.
(A) Operating management (B) Middle management
Qewepann GerameLo BHSST Gemeameanto
(C) Top management (D) Quality management
o Wit Hlenew Hlireumasd a7 Geremento

(E) Answer not known
en g flwueidane
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40. Assertion [A]

g pm [Al

Reason [R]

smyewrd [R]

Administration 1s mainly concerned with
determination of major objectives and policies.

Bleurgsd  wWpasdwwnrs WpsHu  @Qes@sdr  bHmib
Qamarenssaer HlrewrudliLigled seuard CFsHISng.
Planning and control are the main functions
involved in administration.

SflLe  wHmbd  sLGUUTR  Breurssdear  (psslw
Qeweur@®serm@Lb.

(A) Both [A] and [R] are true; but [R] is not the correct explanation

for [A]

[A] wppbd [R] @ren@on o arew, <paméd [R] [A] @ sfwuner
AT&EGELD DL

(B) [A] 1s true but [R] i1s false
[A] 2 a@meno, <yemed [R] seupmeng
(C) [A] 1s false but [R] is true
[A] seuprang), game [R] o arenwo
(D) Both [A] and [R] are true; but [R] is the correct explanation

of [A]

[A] wpmd [R] @resr@n 2 arew, <yemed [R] [A] s@ Qummgsorean

OT&S LD

(E) Answer not known

cllenL GQgMweieenen
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41.

Choose the wrong answers from the below :
&G 2 areraupdedl(Bhg seuprer LuSoasmers CsibOsHEsea D :

(a) Narrow span of management — single superior, less
subordinate
Gndwu sLhuurige @l Geiall —  bhew o Wi SHlamfl,
Gepeurar Spblane
(b) Wide span of management — more superior, less
subordinate
urhs sLUuriiger @eLGeuall - U 2wd wdsril, Gmmeurer
Ephleve
(¢) Tall span of management — less management levels
o wiyorer sU(iiun’iger @enCeuafl —  @Genpeurer G memreno
Hleneoserr

(d) Flat span of management

— more management levels

slenLwmenr sL(hHuuriger @eal Gdelefl — s Coenamann Hlaeser

(A) (a), (b), (c) are wrong
(@), (b), (c) seuprareneu
(C) (¢, (d), (a) are wrong
(c), (d), (a) seuprarene

(E) Answer not known
cllenL Gsflwalcrena

(B) (b), (c), (d) are wrong
(), (0), (d) saupraraa

(D) (a), (b), (d) are wrong
(@), (b), (d) sauprearema
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42. Orientation for an employee is conducted
e uamilurerpsstar Crrs@hlee or ysGsmell LulDHS ererug
BLSSILI(H6UG.

(A) when he is new to organisation
Sjam fimeueangdneE LHweurmis CambGumg

(B) when he is 5 years experienced
Sjall 5 eI S@ILIILTE @)\(HdEGnELTg

(C) when he is 15 years experienced

Qe 15 aU(hL @iLielns @)(hé@GhGung)
(D) when he retires

Sjaum e QumbGurg)

(E) Answer not known
clenL Gsflwalerena
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43. Identify the internal source of recruitment.
U Cariilbler 2 6T ppesensd SenLWMETD Sreure]Lb.
(1) placement agencies

Couened aumiILiL] (PS6IT
(1) transfer
@LTHoLd
(111) campus recruitment
cueTTa L Garmiiy
(iv) promotion
ugell 2 wirey
(v) job fairs

Coudmed sETaTL_S&6T

(A) (1) and (i1) only (B) (111) and (iv) only

(1) whHomibd (11) v Hb (111) wHmb (1V) LI HIb
(C) (1) and (iv) only (D) (111) and (v) only

(11) whmid (1V) LLEIW (111) wHmbd (V) LLEID

(E) Answer not known
alenL Gsflwalcrena
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44. From the given points, which is not a benefit of management by
exception (MBE)?
&G Gar@ssiiul L HOmbg, g eNdelasE apob BHicurssder (MBE)
LIGUGIT <LV
(1) Saving time of management
Coeramen Crrsasg WFFILHSSHIE DS
(2) Better use of knowledge
<iMefer Hmbgs LweTLm(
(3) Focus on major problem
W3S Wrssmaniler seuard Geqisgieig

(4) Employee disengagement
uenflwmert Lenfl Bsid

(A) (1) only (B) (2) only
(1) b P (2) b

(C) (3) only (D) (4) only
(3) b (4) wL_PIib

(E) Answer not known
en Qg flwueieeane

45. Which of the following is not an example of financial incentive?
GemeumeuameuhmIaT 6rgl Bl 2assbgsTansuilen 2 STramTd jee ?

(A) perquisites (B) job enrichment
@ <y mwb pewiludL eerd

(C) profit sharing (D) co-partnership
@eru Loy 2 L6 dnl L merfl

(E) Answer not known
slenL Gsflwalerena
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46.

417.

The classical approach was developed through three main streams.
They are

el G50 AEGUWP®D 6ThS CPETM (PSS STrewTSeTTed 2 (HeUMSsLILIL L &) ?
(A) administrative theory, bureaucracy & economic gain
Bireurs Camiun®), sidemsgieud & QUTHETTSTT e M k&

(B) autocracy, bureaucracy & democracy
aCaiedanyd, Sifsmrsged & panprusd

(C) scientific management, administrative theory & bureaucracy
<iMlelwe Cuerameno, Hieurs Carur® & sidsnrégieud

(D) scientific management, autocracy & bureaucracy
<fledwe Cuararemw, aCsssdarybd & odamsgeubd

(E) Answer not known
enL Ggflwuaidane

Every subordinate should receive orders from and be accountable to
only one supervisor is

“@aieurm Spfleve Familybd o ssreismerts Qup Couem@b WLHHID e
Cupurreneuwmerilb I HiGWL GurmiGuphes CeusmHb” ererLg)

(A) scalar chain (B) unity of command
SjerellLed smigladl SULeeT ghmieno

(C) centralization (D) unity of direction
eLWLILHSSHD Henguller eppmiento

(E) Answer not known
enL Ggflwueidane
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48. Based on Metcalfe suggestion, the system manager prepared

two types of cards.
QoL smisl  ylorgamaruier iqliumLuied saflall Coererrsedr 6rhs
@TET(h CUMEWLITET AL ML SMETSH SWTTSSETT.

(A) White & blue
GloueTenar L enL&eT hmib B il anLger
(B) Time & material
Crrb el &eT HmIb QUTIHET L anL_&eT
(C) Labour & officer
QamplemerT L &eT whHmIDd HHETH L enL_s6T
(D) Entry & exit
HnPe| L el ser wHmib CeuelGumid o amLs6r

(E) Answer not known
enL Ggflwuaeideane

49. Because management is practised in the real world, management

theory should be
Bl o @wdler Cueoreameny Bl (peppulley @mLiugmd, Guoamarenn Gsmum(
@m&s5 Couar(hHLd.

(A) Implemented effectively
SpovuL Qeudu@ssiulLg

(B) Reviewed according to the situation
GLB@e&E ghu wHILMLe| Qelwiiul Lg)

(C) Grounded in reality
WSTTSSSMS Slq LI WLITES Ol&TeTL_g)

(D) Understood in a proper manner
sflwumer wpenpulled Lfpg QamereriiLil L g

(E) Answer not known
en Ggflwueieeane
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50.

51.

1s a situation in which the whole is greater than its

parts.
CTETLIG SSET (PP e LGdasamer ol (ufsns @ @mé@0n
GLprblaney.
(A) Espirit de corps (B) Motivation
pHdleners Ljenriss] 261 (&6 S 560
(C) Synergy (D) Unity of direction
Fal LmhHmed (MmNl @UIsEGHSD

(E) Answer not known
e Qsflwalcrena

In the context of traditional marketing how does the concept of the
“4Ps” limit the relationship between customer and businesses?

urpbufln sheslILHSSD  @Epedle, “4Pg” aEn  HHSS
QUM EESWITETTS@H&EGD, euamilanisErs@n @l ulonar 2 el ereleumm)

s (HUubSsS g ?
(A) It prioritizes product over customer satisfaction

@s eamgsmswurert Hopudew ol sumfliysE  werayfleno
Slafl&S gl

(B) It focuses primarily on price, neglecting customers preferences
@ satewwns alameouid seuard OFSSHIEDE, 6T sMEWLITeTT
cl(pLLkBISmET LinSSHanilsEdng)

(C) It assumes a one way communication model from business to
customer
@5 aamflagsHedl(Bhg euTysamasLTarhéE @ Ul Csmiry wrdilamuw
ThSgIsCsTTS DS

(D) It encourages deep customer engagement
@QJ BDBS Mg &ENSWITETIT FF(H LML 6enL Mé}@@ﬁ]é;aﬂﬂ)@

(E) Answer not known
e Gsflwaierena
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52. The adoption of a customer-oriented marketing approach
emphasizes the creation of : Give appropriate answer.
QUG SESWITETT FTTHS FHOSLILHSSHSH DHa(GPdnerw FHnisbsmarag)
Yemeupeuameupenn 2 (Heums@Galans eadlumssdng sllurear  allanenw
Carbls O &saLb.
(A) genetic products that appeal to the mass product
QuTg FHenssEE@ FTEEL dungeirer swmiliilgsamer 2 (HeuTs@eg)

(B) short-term sales goals at the expense of customer satisfaction
aumgseswmert HmudlsE OswaufsEgd @ndu  sre  alphuaer
QsGHsMmerT

(C) tailored solutions that meet the unique needs and preferences
of customers
aumgsamawrerier gsaflsgainrar Cgemeuser wHmd  N(HLILBRIGSMET
e Qewiyb sefluul L Sieysamer

(D) high production volume to maximize profits at the cost of
quality
srsang CQUTBLUBSSTOL HHE 2 HLUSH DT FHMET 2 (HE T&HEHeUS 6T
EPOLD MUSMS A STLILIG

(E) Answer not known
alenL Gsflwaicrena

385 — Business Administration 32



53. A business that focuses on maximizing customer satisfaction
through personalized services is most likely using
seluwemssiul L. Ceameusdr fpeld eumgsaswimer Smidamu odlafliingld
seuard  Ceudgd @M  eemisd  Cu@bured  berel(meuateuheEnm
Lweru(HEgHSngl
(A) the selling concept
dpLeer &mHES
(B) the societal marketing concept
P& FHenGLILI(HSSHE) &(HSF|
(C) the marketing concept
sHSILHSSD SMHSSI
(D) the production concept
2 Husdl &BSS)
(E) Answer not known
clenL Gsflwalerena
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54. Match the following :

Yetreu(meuareupenm CLIMBESSIS
(a) Societal marketing concept

PG FHenSLILI(NSHE &H(HSF!

(b) Modern marketing concept

Beiar FhansLliLihssd &(HSS

(¢) Traditional marketing concept
urpbufiu shangliLHSSD SHSS
(d) Relationship marketing concept

QFTLTL FHaSLILI(HSS6

(@ (b © @
A) 1 2 3 4
B) 3 2 4 1
(C) 2 4 3 1
D) 4 3 2 1

(E) Answer not known
e Qsflwalcrena
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focus on customer
acquisition

QUITIq &6 & W TeITIT
@SLSILOSSHSOID  Heuarbd
Qo515

focus on social
responsibility and ethics
Fepds GUmmiLiL| HMILD
Qpdpepseiledr seuaid
Qo551

emphasis on short-term
sales

GnEw aflpueneruien
WpSHwggiebd eflgse

focus on building long-term
customer relationships

BT &M@ UM SensWwmeTt
QFTLTLSEMET 2 (heuTH@H6HleD
seuand OFg)ssIse



5.

56.

In marketing, the concept of a “brand” is closely related to :
shangLIL(HSSOD e WymarTiger &mSg Hemelmeuameubmier CBHESLOTES
Qam_yeLwg :
(A) The image a company projects through advertising
clleTbLIFD epevLd @(h HlmieaTd (wpemaeud@h Wibub
(B) A product’s physical characteristics
e Qumrmafler @uibllwe LiarTLser
(C) A set of expectations and perceptions in the consumer mind
BI&TCeuT erdled erdlrumTiiLgeT whmib 2 arre|setler CgmELiL
(D) The cost of manufacturing project
o Husd S L sdlen Caaway

(E) Answer not known
e Qsflwalcrena

The concept of differentiation in marketing primarily aims at
achieving the following out comes
shanslIL(HSsld  CoumuBssd eTemm  &HSH  (PSTELWITS  GeTel(HLd

METEEHEMET emLelang Crr&sns Carem(perarg
(A) Lowering production cost
2 HuSH G samer @GmmEsHe

(B) Gaining a competitive advantage
Guriiy perenenw OlLmige

(C) Reducing promotional expenses
cflerbuy CFwe sMmeTd FHMMESED

(D) Increasing market penetration
shewg 2ar®)Hosme s Mss0

(E) Answer not known

alenL Gsflwalcrena
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57. 1s based on machine learning, helps build a
comprehensive database of customer profiles, identifying crucial
touch points and additional sales opportunities

QuBdy sHOML DqUUMLWTES CETEHTL G, GUTGEEMEWITETT FTTL|

updlu  elfleurer  sreysseTsens o (Hheursseybd, (pdHlwbrer Gy

Yereflaameryld  sa(®ged eldLemear euUTUILILIGEMET L WITETD  &HTeTe b

2 56|5l0g).

(A) Customer relationship management
cUMgSanaw e 2 me| GoemeamenLo

(B) Sales management
lpuener Cwemeameno

(C) Retail management

fowern allhuamer GoemarrenLo
(D) Management intelligence
Cuevmetento [ictmenTdle]

(E) Answer not known
clenL Gsflwalerena

58. The theme underlying reciprocal buying is
LITevLIT GUThI@&Se6 <flqiLenL &(hLIGLim(meT <G D.

(A) meta-marketing
QLT FHanglILHESSE0
(B) event marketing
Blape| shosiilOSsIse
(C) one to one marketing
ROABSS @GN sHOSLILHSSHISD

(D) Dbusiness to business marketing
cuantlasd b @ cuafland shangliLi(hssigHe

(E) Answer not known
en Qg Mwueidane
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59.

60.

reflects the sum of perceived tangible and intangible
benefits and costs to customers.
TETLG UMy SESWMETTHEREE 2 erplubh o mdlurer  wHmID
Gsefleupm pemenoger wHMID GFweysaier gl hHsbsrasamw Grduissng.

(A) Belief (B) Value
B &ans LI

(C) Segment (D) Demand
ifey Coenau

(E) Answer not known
e Qsflwalcrena

The avenues for include areas of 1innovation,
manufacturing, logistics, retailing and service.

saran euflsailer Ugieow, 2 hHussl, sereurLmiser, Sowan ellhuener
wHmib Caameu 2 eTerg).

(A) social marketing (B) turbo marketing
Feps FHangLILI(HSSHeD 95Caus shensliL(hSHe
(C) event marketing (D) over marketing
Bl&spe| shangliL(hHsse Oleng FHens LI (HESe

(E) Answer not known
alenL Gsflwalerena
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61. The marketing system is designed to serve for the
shangudlen sL_LanlIL|, 6uUlqeIeLD&ESLILI(hHeIg)
(A) Marketers needs
shangLlILI(hSsgLeursellen CoemaelsE
(B) Consumer needs
BsTGeurrgeflen CoemalsE
(C) Supplier needs
sjefllinauisefler Caameus@
(D) Government needs
Sréler CaameusdE

(E) Answer not known
allenL Gsflwalerena

62. How the marketing stage is also known as
shanglILI(hHSgIFe0 Hlenew Coaib ereueumn ampssliLHEng) ?

(A) Production oriented stage
> HusH FmiHg Hlane

(B) Consumer oriented stage
BsTGeurt smibg Hlene

(C) Sales oriented stage
dpuenar sribs Hlene

(D) Marketing oriented stage
ghangullwe &mibg Hlene

(E) Answer not known

enL Ggflwuaeidane
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63. Goal of modern marketing is creation of satisfied
Beier Fhangullweler @& @, ererLig &@ S gHuBSSID.

(A) retailers (B) customers
fmeuenilaradr GUTIY &EN&LITEITITS 6T

(C) competitors (D) producers
Cumiq WImeTT&eT 2 HuGHwmarieer

(E) Answer not known
allenL Gsflwalerenay

64. Market includes both place and region in which buyers and sellers
are in free competition with one another
Fhang eTemLIg eUMhI@GUEITS@EHL ellhueuTa@EhD emeuCrmtlmmeur @eeis
Curiiguiléed @mé@b @L b HmD LGdH @ reareaLwb o drer_sHlug

(A) Pyle (B) H.E. Mitchel
LI H.E. A Qged

(C) dJevons (D) Harry L. Hansen
66T anmifl ered Camesrgeir

(E) Answer not known
clenL Gsflwaicrena

39 385 — Business Administration
[Turn over



65. “Marketing is the economic process by which goods and services are
exchanged and their values determined in terms of money” is given
by
shanglILihsser eremiig GummLser wHmnib Casmeusaier ufbTHOL jeumdler
wEHUILsET Lewr elleosaflar gLt uld Sroreissiiumn  QumerTgmy
Cewewpen W@SD eTeTmnid Famuieu

(A) Duddy and Reizan (B) Hansen
Llg Wwhmid FeEmewr Q) eyt (ol F 6

(C) Paul Mazur (D) Kotler
LIME D@ Cam_eoim

(E) Answer not known
enL Ggflwuaeieeane

66. Independent individuals or organisations that directly help in the
free flow of goods and services between marketing organisations and
1ts markets.

FHanSLILI(HSS6 161 M1 6L GUTT1 55 (6T &5 (& LD S| Bt FIHEN S (@H (& @ e uilé
Qummlsdr wHmb Csameusailer seLwHn UL SSHDE CBrquns o gea b
suTSan salbUTaET g Hlmeiambser

(A) Potential customer
FTSSWIDTET CUTIq&ENSWITETIT
(B) Competitors
CurLiqwimeTTger
(C) Suppliers
GULDMIGUIGUIT
(D) Marketing intermediaries
FHMSLILIHSSD Q)N _SST&HTSHET

(E) Answer not known
allenL Gsflwalerenay
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67.

68.

Choose the wrong matches type. Which of the following is incorrectly
paired?
Qarhssiul(hererdler seuprer Carsamagsamer @erd serh Olames ?

(A) IDBI — Industrial Development Bank of India
IDBI - @pdw Qamfe eueniiés) eumd

(B) ICICI — Industrial Credit Investment Corporation of India
ICICI — @pdw Qsmfled sLer Qequsgib Hlpeuard

(C) PLC — Program Loudness Control
PLC — flapsé sss1b s HLILOSSIS

(D) HDFC - Housing Development Finance Corporation
HDFC — &Si () eusd uiewnd eupmii@d Hlmieuetd

(E) Answer not known

alenL Gsflwalerena

The National consumer disputes redressal commission only
entertain the complaints when the goods (or) services and
compensation value is more than In amounts.

Caflu ms&rGourt Gop Sre] Yyeewrwid, QuUIBHTsET Sdog Caameuser
woHmbd @wiiih @shHE Cwed @ @mbsTd WIEGCL YsTTEmars EwT@HLD

papew Uhd dgrenssafle

(A) 10 lakhs (B) 20 lakhs

10 gevi_smiger 20 Qe srisdr
(C) 50lakhs (D) 100 lakhs

50 Qe grisar 100 Qe smiser

(E) Answer not known
clenL Gsflwalcrena
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69. 1s the process by which a firm approaches its customers
on one-to-one basis and markets its product directly to them.
Gemeu(peuameupdied e HIMEIETD SETH GUTIGEEMSULITATTSMET RETMISHE, 66N
SlglineL e sjandl sarg swurilieu Coriqwns sheansliLi(Hdgelgl 6T ?

(A) Mass marketing (B) Direct marketing
QuppglTer sbasrLESSD Cpry spenslILOS50

(C) Event marketing (D) Tele marketing
Hl&spe| shangliL(hSsHe QzmaneCuél Fhens1L(HES6

(E) Answer not known
e Gsflwaicrena

70. Which concept is situated between impression and click based
pricing, depending on pricing scheme employed for planting the viral
seed?

Thg Cametens jenwliLb wHmID Heafls gl wleoner allamasdr @eaL Cw
2 aremg), eweured allens LiLdfl(heugharar ellaned Gamarenguller =g it _udle ?

(A) Revenue based pricing
QU(RHLMTET Il LiLieLuleorer alleneudl 6
(B) Cost per impression
&mevL-LIT- @b L6l Fagetr

(C) Fixed cost pricing
Bleveowiner eflene 6flwy,an

(D) Viral lift - seed

QUWIFed LIl -&L

(E) Answer not known
alenL Gsflwalerena
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71.

Most direct marketers apply formula to select customers
according to last purchase, how much they spent, how many time
purchased, since becoming a customer.

Qu(pLbLITE TEDT Croirig el LIEETWI TET TS 6T QUM SENSLITETTSEMETS
CaiblgHLlusn s, &GS TS LweTUhSHSnriser. Qg s sdwuns
umaIFlwgl,  ageear  (pedp  eummSlug  LHMID MG SSWTETTS

rHwgledmbg ereuelerey CFwe FUSTTSET eraTLMmSL GLTNISSS).
(A) RFM (Recency, Frequency, Monetary Amount)
RFM (sfugdwg), sidirQeuesr, Liewr ierey)

(B) CPM (Cost Per Mille)
CPM (eaué@ Qeawey)/erpdsl @emmidE Gemay

(C) CPA (Cost Per Action)
CPA (QewugusE Qseay)
(D) CLV (Customer Lifetime Value)
CLV (eumg &eswrari eumpprer wgliLy)
(E) Answer not known

allenL Gsflwalerenay
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72. Match the following AT & T three prong approach :
Qereupd AT womid T epermy pevar oigmi@p@pewls QUTBSSLD :

(a) Direct tracking

Crhrlg semsmanflLiL

(b) Qualitative research
STLDTET Y, FTuiIFs]

(¢) Quantitative analysis

S|GTEUEMIT LIGLUILIMUIG]

@ (b (o)
A 1 2 3
@ 3 1 2
© 2 3 1
M 2 1 3

(E) Answer not known
en Ggflwueideane

385 — Business Administration
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3.
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Measuring the change in number
that relate to sale/brand recognition
pLener sideg Wirmear . m&smyb
QarLifuner eramsatcd erHu(Ib
LIHDEHS femedl (Hge

Measuring the pure exposure that
the brand is getting

Giyrer Gumid grw GeuetliumenL
Sjerell (Higed

Understanding the feelings that
the exposure provides to target
audience

Qeuafluun® @evd@ LIMTeneUWITeTTS@héE
QUPEBIEGLD 2 arTie searl Lflbg CameTeag



73.

Match the following :
QuTBSHS :

Ethical marketing concept and description.
Apdlpenn FHensILOESH H(HSE WOHMID NleTEHsD.

(a) Transparency
QeuatliLienL_Semento
(b) Fairness

Bluimun

(¢) Respect for privacy

saflyflepwssrear wllurms

(d) Social responsibility

FepssLt GlLmmiLiL

@ (b (© @

A 2 1 4
B) 3 4 1
C) 4 3 2
D) 2 4 1

(E) Answer not known
adlenL Gsflwalerena

W —= DN W

Using customer data without
explicit consent

QeuaflliLenLwrer  @ULse® @6
QUM &GENSUITETT STen6uULl LW (h&&ISed
Clearly stating all terms and
conditions of a promotion

@@ eleTbUrSHlen ameansg)
AHpepsemerubd HlLbSenerEamerLDd
Qgatleunss gnmse

Donating a percentage of profits to
environmental conservation
FEHMESHLPD LITGHISTUILESG OTUSHD 6(m
FSNFEMNSG HTOGTELITE GULPMIEHS6D
Avoiding predatory pricing
targeting vulnerable groups
UMS&sLILL Sanlgll (& (PEHSEET
@orsars Csmar,  CeTeTaneriig&@&LD
leveerws sellTiLg
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74. The new consumer protection act introduced in India is
@ndureded yfwu merCeurt urgisTiys FLLD QBS UMLSH® HTer
Qamer(H eurliLL L g,
(A) 1986 (B) 1996
(C) 2006 (D) 2019

(E) Answer not known
e Qsflwalcrena

75. Consumer rights means the right to acquire the knowledge about
B&TGeurt o Mepwser eratug @searts updu dleaeuls CupEISHETET
o Menwerwids &M &S g
(A) right to seek redressal
uflasmybd CaHb 2 fenw

(B) right to be informed
> flevwenw Ggfeiss

(C) right to consumer education

B&TCaurT sdellenw GupeusHsTEar 2 fleno

(D) right to provide quality product

srwrer Cummener euLpkIELD 2 flenio

(E) Answer not known
cllenL Gsflwalerenaw
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76. A Government policy crucial for shaping marketing practices in

7.

78.

regulated industries is
RUBIGUOHSSILIL L

Qs mlevasaertled

FhansLILI(H&SeD

BonL_(Lpeh D& 6T

augeIamblILSl (WaHwnner yemhss Casmarans

(A) subsidy allocation
wreflub oS

(C) taxincentives
culfl s)Ems&eT

(E) Answer not known
alenL Gsflwalerena

(B) trade tariffs

@Jﬁgg;a; &SL_L_60TRIG 6T

(D) environmental regulations
SEHMESHLHD NSl (penmaer

A company mails one or more product catalogues to selected persons
who have a high likelihood of placing an order is

Qauiw

Q@M Hlmeierd T

<A@t g)

(A) indirect marketing
LOED (PG FhengL1LI(h &S eD

(C) catalogue marketing
U 1q w6 hengLiL (HS S

(E) Answer not known
allenL Gsflwalerenay

AL
BUTSHERSE @eatn  Sdog gHE Copulr  swmiliy

aumiatigerer  CaibOghidsur L
LI 1q U6V &HEm 6T

(B) mass marketing
Qeu@sen FHhansLiL(hs s

(D) event marketing
Bl&spe| sHangLiLI(h S

Effective direct marketing belongings to good
Swendl@ Corg shangliLBssd Snbs erang Garamh SromalssiiBEHng

(A) customer relationship
QUM EENGWITETIT 2 N6

(C) customer knowledge
QU SESWITETT il6y

(E) Answer not known
e Qsflwalcrena

47

(B) customer database
QUMY SESWITETT HToSSETLD

(D) customer income
QUITIq SEN G WITETIT G (THLOITETLD
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79. are specific measures to evaluate the efficiency and
effectiveness of an e-marketer’s operation.
em Wer-gbasliu@sguefler Cgwouriiger Hmer wHMD CFwnSneaner
il Heugparear @GO L ereiH

(A) HR Index (B) Value
weflgeuar @GDlui iy

(C) Performance metrics (D) Profit
Qewedper oaraihiser @erutb

(E) Answer not known
e Qsflwalcrena

80. The future of direct marketing in India depends on the following :
@ipdHureie  Cprg  shwgliubhdselear  erdisreobn  Weral(heuareuhenns
FMHGIETETG) :

(1) Reaching out to non-metro/non-urban markets

QL Crm SOOTE /| BSTLDLD DADONS FHAMSHEMET L H6
(11) Enhancing the credibility of the offer

semssaflen pLsSSaanwew CobUbhSgIH60
(111) Wider use of debit and credit cards

Lemr el HMIb SLem L gefler LFhg LweTUm(
(iv) Emergence of specialised database firms

oy sreysser Hlincuarmhsailer Csmbmibd

(A) (1) and (i1) only (B) (1), (11) and (i11) only

(1) whHomibd (11) v Hb (1), (11) wHmd (111) wL HIb
(C) (1), (1) and (iv) only (D) (), (1), (111) and (v)

(1), (1i1) wpmb (V) wLEW (1), (1), (1ii) wHmyb (1v)

(E) Answer not known
clenL Gsflwaicrena
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81.

82.

The state consumer disputes redressal commission can entertain
complaints when the goods (or) service and compensation value is
between

wrfleo msTCaurt @mpsdr Sra] earub GuUTHLSET g Coameisar
LOHnID @USH WwHLIL eTeleueaTey @) (HhSTe LSTTSMET Bl (Lpigub

(A)

(©)

()

10 lakhs to 20 lakhs (B) 20 lakhs to 50 lakhs
10 (P& 20 QL _FHIGET 20 (IpFeL 50 L _&hl&eT
10 lakhs to 100 lakhs (D) 20 lakhs to 100 lakhs
10 (p&e 100 QL FmIGET 20 (PseL 100 L _FMhIGET

Answer not known
alenL Gsflwalcrena

1s the primary focus of neo marketing.

BICwm rT&6E Ighidler (PpSHETend EaleLb.

(A)

(B)

(©)

D)

()

emphasing traditional advertising channels like TV and radio

Qarevessml s  wHmbd  eurGermed  Gumerpy  umgbuflu  eflerbury
Caamergamer auaILiLI(hSgIHe

creating value through personalised and consumer centre

approach
safluuemssiiul L bHML HSTCUTT ML HamIGPerpuller epeaLd
LI 2 (HeU T @S0

Increasing market share by lowering product prices
QummLsailer ciemoeamwus (GMDULIZE (pPOD  FHasL  LIBKIMS
SSlsiug

promoting products exclusively through celebrity
endorsements
Yruenigeller  @uiLsdsda  epod  WrsHCwusons  swurfliyseaer
2618 &6 S5 6D

Answer not known
clenL Gsflwaicrena
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83. The device which brings together many catalogue companies to
create a new searchable database of products for buyers is called
aumaigualisEpsster  suriiysefler Ldw CsLssmiqgu  sreyssarsms
2 (HeUMGS LI UL Iquieh FlmeIarmhiseneT eeThlenamms@hd e (h FTSaLD

(A) catalogue aggregator (B) e-catalogue
ColLons sMGsL LT LOl6T LIL Iq Ui6h

(C) ERP (D) community building
ry 4 (ERP) SO g 196Dig i

(E) Answer not known
adlenL Gsflwalerena

84. involves the use of the telephone and call centres to

attract prospects, sell to existing customers and provide service by
taking orders and answering questions.
SHeUOMESME®W FTILSHEGD, SHECLTSHIETET 6UMqSensWTeTTaHEheE@ 6dlhLener
Qetieugsh@b, YT ismer rhHsgs Lamareuger epopd Caeralls@EnsE@ LD
<jefliinger epopb Comaiamu eupkIGasH@Gh CgmaCusdl whmib il
LWRBRISET LWTUOSSHeUMS 2 6TeT &g

(A) telesales (B) telecoverage
QL Gaevev QLalseuCrey

(C) teleprospecting (D) telemarketing
QLadlLigmev 6l Lgig mi QL edlwrr&l&L 1 ml

(E) Answer not known
clenL Gsflwaicrena
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85.

86.

has become a commercial activity causing so many
harmful effects.
Lo SriE deereils@n  dleeraysaer  ghUBSSHD  euanfls
BLGUIg SE&WITES Wmhledll L g|.

(A) organic farming

Quhens elleugmuib

(B) food adulteration

2 e SELILIL LD
(C) recycling
LOMISFLPHE

(D) renewable energy production
HgIL96858565 eTMasd 2 HLSS

(E) Answer not known
adlenL Gsflwalerenay

objective 1s the idea of promotion is to influence,

stimulate, maintain and create demand for a product.

Qummeflenr Caameus@ GadeursE Oeasgisd, gramOged, urmoilEsd wHmID
o (Hums@&HS L e edllpuener  CuwburigpHasrear  Cuirsaner
Crrésm@ib.

(A) specific (B) communication
) [N [ (&

(C) demand (D) supply
Coenau QULPMBIGE

(E) Answer not known
e Gsflwaicrena
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87. The marketer conducts the surveys covering the entire market is

known as
shanglILhSHILUT (P FhenseWWd 2 GTeTL &GS  UIe|HM6T  BHLSFHILD
Cgwed eTeTm DHMLPSSIL(HE M.

(A) census survey
&S Cgmans samsaEHLUIL] < uie,
(B) sampling survey
TS 2 uie]
(C) market research
Fhand U6
(D) consumer survey
BI&TCaMT Uiy

(E) Answer not known
alenL Gsflwalerena
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88.

Arrange the procedure generally followed in marketing research

process.
shang Y rmiEs Ceweuriigd Cumgeirst GeruhprilBb HedL(Pemenw
auflensliu(HEgs -
1. Defining the problem
pssenemenl cUeTLIMISSe)
2.  Deciding source of information
SHEUD PSS STOTETSS0
3. Deciding information needed
Coameuwimar sseuame Sromeldse
4. Preparation of the report
SNGMs HWTHSHE
5. Tabulation, analysis and interpretation of data
STE|HMET L LeuamenTliLi(hsgHsd, LGLumie] GFugsd whmib ellerssbd
2leflgse
6. Deciding research methods
S ITLFES pepew Sioreissad
(A) 1’ 2’ 37 47 57 6 (B) ]‘7 3’ 2’ 5’ 4’ 6
© 1,3,2,6,5,4 M) 1,2,3,5,6,4
(E) Answer not known

clenL Qsflwalcrena
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89. Goodwill, favourable reaction, donations, and hidden potential
future buyers are few of responses which company expects from

BOCUWT, grgswrer ediallamarsdr, BataTeL g LHMID WDHS (HESGLD
srgduioner  erdlisme emm@uetasda Gurearn e uddsamer BHlpeuerbd
QL mbg erdlTumTESng.

(A) customers (B) intermediaries
GUITlg &6 W TETITS 6T QLGS TSTEHET
(C) competitors (D) public
Cumiq WITeTT&ET @umg) &ESET

(E) Answer not known
alenL Gsflwalerena

90. In a competitive market where few large sellers who compete for a
larger market share is known as
“@m Gurmiy spas de Guflu elpuemerwurerrsermd easlLBSSILIHLD
Curgl, 9eisar Quilu  shewgls umdbesres Curlguil@dpriser”, oigl
@eueumn ampssiiLOEHDg

(A) perfect competition (B) monopoly
Blenme|n Cumig saf 2 Meno

(C) oligopoly (D) monopolistic competition
o ellhueanuirert Fhens wpomiflenots Gumig

(E) Answer not known
allenL Gsflwalerenay
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91.

92.

Which one of the following statements best characteristics

marketing research ?

@dled erhg CemHCpTLiT Fhensullucd W ITLEFSSEE SEHSHWUNs @ (HSEHLD ?

(A) Research is a continuous process providing a constant flow of
information
SQITLES ererugl @@ CsTLir Blspe| @searmd BHlevpw sflurer sseid
FenL_ 5518 ClEmeinTiq (HELD

(B) Research conducted on special project basis
< ImMES BLSSLILGUGE @ SDLL SMmSsTie|smer erarGel L (HLb

(C) Research is performed when specific information is required
< rruFs ulppeilsEn Curg iger W Pl ssaumsE CETERTLSMs
QAIGEIGT

(D) Research is the basic for making informed marketing decisions.
QIMIES @@ gliuel (lge|samer T(HdEs Csmeuliu®b mm SnbHs

SmyenflumEL

(E) Answer not known
enL Ggflwueidane

The following is not a part of the microenvironment of a company.
YemeumLenel ek HlmieuarsSlem miewrentw @GLPedler e(m LiGSwuns @eoena

(A) Suppliers (B) Competitors
QULPMBI&HLIGUT Cumiq wimerTge
(C) Government (D) Customers
S| JEFMBIGLD GUITIq &EN & W TETITSET

(E) Answer not known
e Qsflwalcrena
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93. The concept of “Marketing Mix” was developed by
FHangLILI(HSSD Heneuuller &HEms 2 (Haumsslwieur

(A) Philip Kotler (B) Stapleton
el Gasmi_evim e G t9l6TL_abr

(C) N.H. Borden (D) Albert W. Emery
N.H. Gumrreir <geoui W. Qo

(E) Answer not known
alenL Gsflwalcrena

94. Some companies keep the prices of their new products very high.

They are said to be following strategy.
o Blpeuarmasear smsdar yHwu swurlliyseflear eleweamwu Wls dsors
eusE (Hedlemmar eremm samliLihiE g 2 gdlepwils GerHmiSlermert.
(A) Skimming (B) Penetration

&I LD LA 261 (b (L 6D
(C) Competitive (D) Promotional pricing

Cumiig sarg@&eilliL afleney [HlrewTuibd

(E) Answer not known
allenL Gsflwalerena

95. Public is a constituent of the following
Qurg) &&ET eremLg) LemeuHeuaraldmMed ¢(h BISLOTELD

(A) environmental scanning (B) macro environment
FEHMESHLPD vCaeflns CusGrm @Lped

(C) micro environment (D) global environment
aw&CIT @Lped 2 aarmeilil @ Lped

(E) Answer not known
e Qsflwalcrena
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96.

97.

1s the process of gathering information about a
company’s environment.
eTeTLIgl 6(h Blmieuangdlen @ GgTiumar saeudsamers Casitls@n
Qewepeapwm@Lb.

(A) Climatic factors (B) Climatic scanning
srebleney sryenflsar sreblane evGseiib

(C) Environmental analyzing (D) Environmental scanning
SEHMIESHLHO LGLUTLaY FEHMESH PO vCaeflns

(E) Answer not known
e Qsflwalcrena

If we want to select a sample of 20 students from 160 students,
under this method kttitem 1s picked up from the sample frame and k

1S (sample interval).
160 wreanreurger Caram Qgransullad(phgl 20 WwremelfsMmer Lssdmm eLpeLd
Cambsh&ss Comauwnear Ussammn @eaGCeuafl ereucuera, ?

A) 10 (B) 9
(C) 8 D) 11

(E) Answer not known
e Qsflwalcrena
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98. Match the following macro environment concepts :
Gemeupd CosCrm @GLped sHEgIssmens GUThSSa|b :

(a)

(b)

(©)

(d)

Demographic environment 1.

D&SETESTENS @6

Economic environment 2.
QUIT(BETTST @Lped

Technological environment 3.

QFTHOHIL LI @6

Political environment 4,

ST G

@ Bk © (@
(A) 4 1 2 3
B) 1 3 4 2
€) 2 3 1 4
D) 4 2 1 3

(E) Answer not known

en Ggflwueiceane
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It affects the success of
business org as well as its
success

@g cuanfla emwiier GeunhlenwiL
LnHadmg. HCs GLmed e
QeupMenwiyd Lrd&EdHmg,

It creates opportunities and
threats in market

@g Fhenguller eumULIL&HemeTuLb
@1&&@]5‘5@5mmu_||_b &@@_lrrés@aﬂg)@]
It consists of factors related to
management of public affairs
and their business

@g Ourg eleustrhisdr WHMILD
Sjeunseflen eumflasans Hlifeudllig
QamrLumer smyenflsenerd

Oamer (HeTerg

It is the study of population
characteristics

@5 w&sETFTENS LTLSET LibHHiw
26| AGD



99.

100.

101.

Identify the odd one out in a product level
sy Bleneoudléd QUTHHSTS QTN L WTETLD &TEwT6,|D

(A) core benefit
PSS BeTenLo

(C) augmented product
Cubu@ssiul L gumiliy

(E) Answer not known
e Qsflwalcrena

(B) basic product
Slgliten swimilliy

(D) brand name
auentlgl L

1s an act of designing the company’s offering and image

to occupy a distinctive place in the target market’s mind.

QaéeE

(A) segmentation
Gfley

(C) positioning
Heowflnsssd

(E) Answer not known
allenL Gsflwalerena

FHaNSEENeT ETHd @@ SaisgeunTar QL Sms USSHTOES
Blpieuans e FQans WHMID 2 (HeUSMS 6lgeULDSELD

QEwd

B NG IR
(B) targeting
QLG

(D) planning
SOl eb

The research which is exploring new facts through the study of past

1s called

LS HTOSMS YTTUGISET POD LS 2 aTenDSamer < mujbd < rmisslenw

GTET EMLP&SLILI(HILD.
(A) Philosophical research
&5gI61 Bay|
(C) Historical research
eureTHO ey

Answer not known
en Ggfwaeidane

()

59

(B) Mythological research
LTmenT U1

(D) Foundational research
Sllg LI U6
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102. Research is a as it involves a set of basic predefined
standard procedure involving systematic collection, analysis and
interpretation of data.

< TTUIFS] GTETLIG! 6(Th G0, ghlarailer @g sre|seflar pemuwimer
Coaflliy, ugliumiey, wHmID HeTssbd PdHwueubHan 2 dreT sEHlwu g liLenL
e euanTumISSLILL L Hlepeowner dgwepapuler Ggm@lienu o arer sHlwg).

(A) Social process (B) Scientific process
Fepgs Qe penm SiMlelwed GlFwdpeny

(C) Collective process (D) Psychological process
Fal_(h Qewepanm 2 ereflwed GlFwepen

(E) Answer not known
alenL Gsflwalcrena

103. means to put a fence around it, to separate it by a
careful distinction from like questions found in related situation of
need.

cratLgl Awss &HM Cousdl @@Meug wHMID CoHemeu Ggmume
Caerailger Cumameuddedl(mhgl seuarors GCeumiLihisS GMlLg @Lb.

(A) Problems (B) Review
Sy&Feenerser S LILmiie]

(C) Research (D) Reward
< TTLIES Ceu@Ldl

(E) Answer not known
allenL Gsflwalerenay
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104. The main aim of 1s to find out the truth which 1is

hidden and which has not been discovered as yet.
@gemy  samhUgSSIULTS, LODSSILULL 2 arawewusd sHarlHeuCs

105.

(A)
(©)
()

&S Crrésibd.

Analysis (B) Study
L@GUUTLG] Lig LI
Research (D) Survey

< TTLES X AEI NI

Answer not known
clenL Gsflwalerena

Identify the statement that are true with regard to data analysis.
srey UGLUTUeYSE Csmiryerlw Yemeu@md sFapmiseis o amenwimeareney
CTENGL GTEN <B{EHL_WITETLD &IT6HoT.

L.

IT.

III.

IV.

(A)

(B)

(©)

D)

()

Measures of central tendency help in locating the centre of a
relative frequency distribution.
Qar_iyenLw dibeuem NFCumssHer  ewwwWSMs  saTLHleided
eLWIGUTES6r L 6llysmaser 2 sa|dlerme.
Mode refers to the middle value in a distribution.
vwerapenn ererlgl e(h NElCunsssler BHSST LIHLIMmLS @&hl&EH0
Median is a positional average.
@aenLfleney eremLig e Hleney grmel
Standard deviation measures the direction of variation.
srblened eflevse wmmUmiqen Fengenw jerell(Hib
I and III are true
I womn IIT o aweno
IT and III are true

IT-6 wpmd III-b 2 @renwwraTame

I, IT and IV are true
L II wpmis IV o arevwwirareneu
IT and IV are true

IT whmn IV 2 arepwwrarene

Answer not known
en Ggflwueideane
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106. If the Regression equation of Y on X is Y=2+3X and X on Y is
X =4 -2Y then the correlation coefficient between X and Y is

X Wer Bg) Y Werr Qenafevanriiy swarun® Y =2+ 3X, Y Wer Bg X e
soarur® X =4-2Y eafie, X wopn Y &g Qe Cuurear sssbubss

(SHEVTSHLD 6T ETET ?
@A) 0.6 (B) 0.8
©) 0.9 D) 1

(E) Answer not known
e Qsflwalcrena
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107.

108.

109.

The following is not a measure of central tendency?
Getreu(Houareupdled erg evwiCursSler Sereih e ?

(A) Mode (B) Range
(P DHELD QUILDL

(C) Mean (D) Median
@enLbleney S|ETLOLD

(E) Answer not known
enL Ggfwueieeane

Systematic sampling comes under the
wepwrar wrHfl Qgser S aumdng

(A) Probability sampling (B) Non-probability sampling
Hlaspsse| sl Hapss6e| Sjderg wrgil
(C) dJudgmental sampling (D) Snow-ball sampling
Sy Lefl-Lpbgl wrdil

(E) Answer not known
e Qsflwalcrena

Econometric and statistical tools for analyzing an individual’s
choices 1s

em salpuflar Cosreysemer UGLILTUG GFleughstar QUTmETTSTY WLHMID
Yemartl efleury &(mellser ererLig)

(A) Decision theory (B) Dividend theory
ey Cariump meystsrens Camluim(
(C) Research (D) Reporting
<pIay <iMéamaul(Hge

(E) Answer not known
enL Ggflwuaeieene
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110. Match the following :
ECpujereraumenn QUT(HSEIS

(a)

(b)

(©)
(d)

(A)
(B)
(©)
(D)
()

TAT 1.
TAT

CATI 2.
CATI

Probing 3.
b6y

Audit 4.
Santlsans

(@ () ()
4 1 2
4 1 3
1 2 3
2 3 4

Answer not known
allenL Gsflwalerena

(d)

= o= DN W

385 — Business Administration

Telephonic interview
QzmaneCuél GCrirsmenTed
Personal interview
seliul L Crirsmemme
Observation

UM SSH6D

Projective techniques
sanflliL BILUILD

64



111.

112.

system 1is responsible for the online management of

product information and content.
swrilly gaeued OMID 2 6TeTLdaddler g emaneer bHlifeurssdns,
SjewliL Cummlitmg.

(A)

(B)

(©)

D)

(E)

Content Management System (CMS)
o drer_&& Guerearenn <enwiiy (CMS)

Payment Gateway
sULew BienLpeumude

Customer Relationship Management
aumgsamswrart 2 na| Cuerarew (CRM)

Supply Chain Management
AHCwns gmdlal Cuereareaw (SCM)

Answer not known
e Qsflwaicrena

aspect of web strategy focuses in ensuring that a

website performs efficiently under varying levels of traffic

@aeanrw  epGorumussler Sbad  uOGeum  erellevmer
Curs@eursdler Sp @O Qaemwugerd dpewwrs Csudupeims o md
Qeviaudled seaiard CFassHidHng.

(A)

(B)

(©)

D)

()

Website aesthetics

GevemTSeT LpSlLieh

Performance optimization and load testing
Qewddlmer Caira|perm wHMID S Cargeaner
Increasing the number of web pages

@eanr LsskIGaTean craTanilEmaamw HsilEse
Expanding the range of product offered
aupmsliu@BL swumfliyseter eupbeau ellfleyLHSHise

Answer not known
enL Ggflwueieeane
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113. Which refers to all forms of human expression that can be put into a
tangible medium such as text, DVDs CDs or any digital media?
udley, ey, Fig g Ceaum ehs Gl L oasb Cumerm o miluimenr
26Tl SHEHD MeUEEETnlGL Dmarsg euamswitar walls GeusflliLimbhsameru|n

GHllug) egl?

(A) Transaction provider (B) Content provider
LfeuTESenar auLpmI&bT D _GTETL &8 GULPMIE,BIT

(C) Service provider (D) Community provider
Caeneu euLpmhI@bIT FOPS GULDMEIE)BIT

(E) Answer not known
enL Ggfwuaeieeane

114. In e-commerce, which one is the major challenges of B2C
B2C Wenenam cuiisgsss5S6m (pédL FUMTOSET 6reney
(A) Supplier — oriented e-market place
QUIPEIGLIGUT FTTHS LileTarem Fhens @)L LD
(B) Vertical and horizontal e-market place
Qemi@sg wHmb deL ol L Wer FHeng @)L b
(C) Building customer legality
QUITIg &EN& W TEITIT aﬂgrsun&gmg 2 _(HoU TS &SV
(D) Buyer — oriented e-market place

QUTTBIGLIGUIT &MTHS LoleT-&Fhend @ Lb

(E) Answer not known
e Qsflwalcrena
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115.

116.

Online retail stores often called
et Hobwern elpuenar seLsET GlLHLUTEILD T
S P&SLILI(HSleTmen.

(A) E-Tailers

@ -&levevern lhHLIemaTWITET T
(B) Brick-Mortar Stores

OQemiged HmD CLILLIT SEL&ET
(C) Wholesalers

Qrss llHUmaTUTETTESET

(D) Retailers
NIBCuimgeg a6

(E) Answer not known
alenL Gsflwalerena

function In e-commerce involves the automation of
product listings, pricing and inventory updates across multiple sales
channels.
e eueanfladded Qewur®h ve ecpuemer Csardsaid swmiliiLy
LI g WG SET, allenev 1hfremTu D LOHmID EDETC HgILbiy el et
ek @GUHSSIeUMS 2 6TaTLS&l g

(A) Supply Chain Management (SCM)
HCwrs srdlel Cueareareamw (SCM)

(B) Payment Processing
LenTb Qesgise Cewenssd

(C) Customer Relationship Management (CRM)

cumgdaswrerT 2 ne| GmaErenio

(D) Inventory Management System
15 CLTaTenld jenLiL

(E) Answer not known
clenL Gsflwalerena
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117. In partial e-commerce includes a mix of digital and
physical dimensions.

UGS Wleareran  eUTESS @osspen  LOHMD  Loblee
uflrenThiseilen Saane L ki@Eb.
(A) Product (B) Delivery agent
o Husslued MBlCwms (wpaseufluldie
(C) Customization (D) Process
SNUILWLTTESSS 6 Qeursssdled

(E) Answer not known
e Qsflwalcrena

118. The primary role of an electronic payment system in e-commerce
Werenram elamflasdedr Weanaram GewdubBSHIDd pevpuller s Sl LkiE
GTEITLIG)

(A) To facilitate business to business transactions

uanll 55815, - euamfls ufleuTssamarsamer erafllsmé@Geusharerg
(B) To provide customer support services

QUM EESWITETT %576 CFmeUSMmET aULPMHIGSED

(C) To enable sure and efficient transactions between consumers
and merchants

B&TGeurt LHMID eueaisisalenCw LTgsTiLTaT WHMID Hoepowre
ufleursgemansamer CFweL(HESHSH

(D) To host online websites for businesses
QU EWT|H IS (@HESHTET AETEET CUMESHETHEIGEET HL_SFIH6

(E) Answer not known
slenL Gsflwalerena
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119. 1s not a key feature of E-commerce platforms.
Yereumauareupmdled ergl lem cueamilas serhigaten (PSS HDFD Hede ?

(A) Secure payment gateways
LIMGISTLILITET &L_L_6ur @m@surruﬁ]eb&;d‘r

(B) Content management system
2 dTeTL&& GLeaTand HenLliL]

(C) Shopping cart functionality
apriildin sril Qewudum(
(D) E-mail marketing automation
e epadd FhansliLi(Hgs0 sraflundl wpanmuieilea

(E) Answer not known
allenL Gsflwalerena

120. A E-Commerce function is essential for managing and analysing
customer interactions and data is

aumgsaswmert GCgriysdr wHmib sraes BHlreudllushH@d L@GLUTL6]
Qetieush@b eThg @ -sTwied Cewdump Sjeudlub?

(A) Customer Relationship Management (CRM)

aumg senswrart 2 pey Gueraraw (CRM)
(B) Inventory Management
&6 G merento
(C) Financial Accounting
Bl senrédlwied
(D) Human Resource Management (HRM)
elg euer G meTenLn

(E) Answer not known
enL Ggflwuaeieeane
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121. A function of E-Commerce involves attracting and retaining
customers through various online strategies is
LOGeum Y emaneer 2 SEHHET PP CUTIYSEMSLTETTSEMET FISEH SSHMeUSEIS
Qamareuang Fr-smiedlen CFwUOLIT(H 6cTeme ?

(A) Order management (B) Logistics
<, TLiT CoeremenLo SETEUTL_BISET

(C) Daigital marketing (D) Customer support
Wlerenaml LifleuTésener QUM &S WITATT HFT6

(E) Answer not known
alenL Gsflwaicrena

122. function of E-Commerce is focused on managing digital
transactions and order fulfillment.
gedll L uflelissameansener BliTeudlssd wHMID YT Lis5sH CaFueusled
m-&miedler eThs CFwdur® seuard CFassdng 2

(A) Customer Relationship Management
cuUMgSanaw e 2 me| GoemearenLo
(B) Supply Chain Management
MBICws Fridled GememenLo
(C) Order Processing
<ML QFWTEHSLD
(D) Daigital Marketing
98l L 60 LomT&6lasL I Mkl
(E) Answer not known
alenL Gsflwalcrena
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123. Why data integration 1s a critical component of information

management in ERP systems?

ERP s@uvuyseaier ssad Cuoerameawuiear wpwsdu Smswons siey

(I NERTLIL| 66T 2 ETaTg) ?

(A)

(B)

(©)

D)

(E)

It ensures that data is manually entered into each system
@altleumm epLUbQID Frey @speapwns 2 defllliLhoums Qg
o mi& CFidmg

It prevents the use of real time data

Qal Hlsp Cprs sreveuts LweaLOSgiumss 50&EDg)

It allows for seamless sharing and utilization across different
functional areas

@s uwCaum OCeweourli@h ugdseie goLwupp vdlie) wWHMID
SHaULSMET LWeTL(HSS e nd&EdHng

It 1solates data to avoid overlap between departments

@5 glonsErsE QoL Cu QML 6T Q6Tm GUITDD QHES Srenel
safleiL(SgHng

Answer not known

adlenL Gsflwalerenay
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124. The following person or employees is NOT a primary stake holder in

e-Governance
Gemreupeuameupdled Wlem 2 EhHeUdld (PSETELD LIBIGSTTT 0S5 06lS6mLIg)

(A) Government Agencies
Sr& Hlpieuarmbiger
(B) Citizens

&\ D& SHET
(C) Private Sector
saflwrr glen
(D) Only Government employees

9|78 2anPNITGET WL (HLb

(E) Answer not known
clenL Gsflwalerena
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125. A database that stores current and historical data of potential
interest to decision makers throughout the company is

Blmieuard (ppeugid (pigbleu®LiLeuTsEnda@ < Telrperer sHGUTagw WwHMILD
aurerhms srenel CHOEEGD @ STe|SHeTLD

126.

(A) Data Server (B) DBMS
76| Ceamaelwsd srejser CLTaEmeand jenoLiL]
(C) Data Storage Systems (D) Data Warehouse
srey Cailli enLiL|seT Sre| HlLMkiE,
(E) Answer not known
alenL Gsflwalcrena
1s a primary key in a database.
R STUSSETSED @b (pseTL oilans.
(A) An attribute that uniquely identifies a record
Q@ LiSleanel SallSgIalnns enLWMeThsTL (hib LiewTL
(B) An attribute that can have duplicate values
B& UL G ClETesTL LiskTL
(C) An attribute used to link tables
S| L QUEHERTHEET @Qenanrés LILGTL(HSSIILI(HILD L6t
(D) An attribute that is always optional
eruGumgid eMl(HLILILDTET LIGRTL
(E) Answer not known

alenL Gsflwaicrena
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127. 1s a key characteristic of an international information
system.

eTaTLIg) 6(h FTeUCEHF SHeUe LG (PSS LewTL] @ Lh.

(A) Localized software
2 _@TeehTOWT&SSLILIL L Clerol Lmmer
(B) Global standardization
2 seTreil SriiL(hssen
(C) Single currency
@DHEnMD [HTERTLILD
(D) National compliance

Coflu 2 L el &ans

(E) Answer not known
e Qsflwalcrena

128. 1s a key component of Knowledge Management
Systems (KMS).
<iMley Guerarenn siewliysaier WwéHw simsorgn (KMS).

(A) Data Warehousing

sreis AsmEUy
(B) Data Mining

SYRIERSDIETY
(C) Knowledge Repositories

iley CallinL_miser

(D) Business Process Reengineering
cueniles QFweperm wmFrenoriy

(E) Answer not known
e Qsflwalcrena
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129. The one used for academic testing is

seell smihgs Cangemansd@ Lweamtumelg)

(A)
(©)
()

MICR (B) OCR
MOR (D) POS

Answer not known
alenL Gsflwalerena

130. A Supply Chain Management (SCM) system in (MIS) is not used

for?

MIS&» @@m AHCurs sndd  Coeomgmew  (SCM)  eenwiy

Yetreu(meuareuhdled LiweTL (hSSLILIL clldena ?

(A)

(B)

(©)

D)

()

Optimizing shipping and logistics

ghmid wHnID sereurLhisamer GbLHSSHIHED

Tracking inventing levels

&G HATESEMET a;ezfzrrasrrmﬂggeb

Managing customer relationship

QUG SENSWITETT 2 me|HeeT [HlTeudlssen

Planning production based on demand forecasts

Coemau (pemarmleditiGer ojqlinenluilléd 2 pusdew L OlHge

Answer not known
enL Ggflwueideane

131. A mistake committed in book-keeping
Ussab Cuaneudler QFiig seum

(A)

(©)

(E)

Wrong entry (B) Commission error
saiprer Lsley sla Wenwp
Omission error (D) Error

UL Yepip Yewip

Answer not known
e Qsflwalcrena
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132. The original entries are entered in

21&6D 2 6Tl (h&ET & e areflin@dng.

(A) Ledger (B) Journal
CuCr@ GINIEETCY

(C) Trail Balance (D) Balance Sheet
QIGINELITY Gouublaans Gy

(E) Answer not known
alenL Gsflwalerena

133. Purchase return book records
Qaretpsd Le| Shpal(Heuaraupmded erdled LwLiLihibd
(A) Cash purchase
Q& CsmeTpsa
(B) Credit sales
L6 NhLIeeT
(C) Return of sold goods
adlpwLs Qummener HHbUICUmSED

(D) Return of goods purchased on credit
cummaidlw Qummener (B DaIliL|ge

(E) Answer not known
e Qsflwaicrena

385 — Business Administration 76



134. When the credit side of the trial balance exceeds the debit total,

difference will be
@@uumie] samsdled eureyll USHD, UDH USsS®S L FlEWLrarme,

135.

dsHunssens

(A) Debited to the Suspense Account
TS G Hewrdand UHn Lhss Celem(Hbd

(B) Credited to the Suspense Account
@G HaTEms eUTe| LUOES Cousr(h b

(C) Debited to the Miscellaneous Account
@sr86 samsms LHm UBSs Ceuar(hib

(D) Credited to the Miscellaneous Account
@575 sasms eure| LUOES Cousr(hb

(E) Answer not known

allenL Gsflwalerenay

How should an auditor approach understanding a computerized

accounting system?
QM Sauisamasunert senlalbwubrsEsiul L samsslud (papuiaear ereuelmm
YfpgCamerer Couem(Hib ?

(A)

(B)

(©)

(D)

(E)

By relying solely on user manuals

Lwenrs ensGuw (Higener L (HGWD BOLEISET pLpeLD

By examining the system documentation, work flows and
conducting interviews with IT staff and users

saflafl <euemiser ueniluiumiesdr wHmD 1T emfursdr wHoID
LwenTig@hLer Chrsmanmed Bl Ggleugen epeid

By using financial statement analysis only

Bl flene SMdens LGLUMIa] pLpeLD

By comparing the system with competitor’s systems
Cumiiguirerigeflen enwliLs@EhL6m sautlalanw elik(Heugem eped

Answer not known
e Qsflwalcrena
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136. focuses on evaluating the effectiveness and efficiency
of an organization’s operations.

@@ Bneasdear Oswourhsaid Geuadmer wHmID
Qewddmanar wHLGR el seuard FssSng ?

(A) Financial Audit (B) Compliance Audit
B8 sentlsens @ass HanlEamns

(C) Operational Audit (D) Information System Audit
Ceweur’ () seanilsams 5560160 SemliLsell sentlsans

(E) Answer not known
alenL Gsflwalerena

137. best describes a contingent liability.

Yemeupeuameupdled eorg sHGFwe Cumpienu Aptiuns eleuflsSpg.

(A) A liability that is recognized and recorded on the balance sheet

Qmuybfleaos @ilidd mdslssiuh udey QeuwtiulL g
QummLiy

(B) A potential liability that depends on the outcome of a future
event
adlisre Blapeier (wpiyameils QUTmSs Frsdwimwner Clummiiy
(C) A liability that has already been settled and paid
ghsaGou Sissiul () Qessiiu L e Gummiiiy
(D) A lability that is guaranteed by a third party
epaTnmd rUbearymed 2 Ssreunsd ealssiu@b Cummiiy

(E) Answer not known
enL Ggflwuaeieeane
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138. Match the correct meaning to the items of trading account
UTEES SEsSlen o (HLLIGS@ERSE FHWUMRT TSs55m5 LUMBSSHISO.
(a) This item is usually shown 1. Purchase return
as the first item
@nbs o (BLLg durgeins (P QameTpged S(mLiuLb
2 (HUILIIQ WIS ST L Li(hb

(b) It shows the gross amount 2.  Opening stock
of buying saleable goods
@g alhssamiqw CummeTsameT QBTL_&5& &r&d (MmUY
UG Corss Setanelsds sl (Hdng)

(¢) It showing the return of goods 3. Direct expenses
to the suppliers
@5 MEICWTsaLSETEHERESE UL Crrgd CFaeyger
Smuyeumss sr_(HEng

(d) It refers to those utilise the 4. Purchases
cash which are incurred for

making the goods saleable

@g QummLseamer allhLener Glawiw QameTLpged
Qeeulss LiaTESamsLl

LwerL(hdglLelTsmars @GD&EsHng

@ ® @© @
A 3 4 1
B) 2 1 4
) 4 3 1
(D) 2 4 1
(E) Answer not known
clenL Gsflwaicrena

W N W DN
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139. The “current ratio” is calculated as
BL UL eddlsb @eueimm samsslLiLbhdng

(A) Current Assets/Current Liabilities
BLUL Cersgigaer/bLiL Gummiiyger

(B) Total Assets/Total Liabilities
Qs QgnsgisseT/Cwngs CummLiLser

(C) Current Liabilities/Current Assets
B Qummiiyser/pLiiy Qensg&aer

(D) Total Equity/Total Assets
Cwrgg FEelll iy /Cbrgs CFmsgsseer

(E) Answer not known
allenL Gsflwalerena
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140. Which of the following are features of manufacturing account?

Yemeupeuameupdlied eTgl 2 HLSHE FesSlen LDFRISGETTEHLD ?

(1)
(2)
3)
(4)
(A)
(B)
(©)

D)

()

Cost of production
2 HugSHF CFewa]
Cost of purchased goods

curadlu GQumplseflenr aflene

Sale of scrap
glamhsamer allpLeamen CFliged

Finished goods consumed
WPYssLIUL L QurmLlsear BsTiu@LD
(2) and (3) only

(2) wHmibd (3) WL

(1) and (4) only

(1) womd (4) LG

(3) and (4) only

(3) wHmd (4) WL EH

(1) and (3) only

(1) womb (3) LG

Answer not known
alenL Gsflwalerena
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141. pairs correctly matches the work study objectives.
apss  Spsramid  Corgsdr  GCeueve ey  CsmomLlLSMms ST
Coréasgien gflurg urmssSng.

(A) Time study — To determine the standard time for
tasks
Crr <yWiay uentls@pssrar sTCHISmS HlirawTuilss
(B) Method study — To increase the time taken for tasks
PdD U6 uentls@pssrar Crrsams oiHlslss
(C) Work measurement — To reduce productivity
Couaned Sjerai(p 2 HusHeow GMDnss
(D) Motion study — To complicate work processes
Qu&Es 2y Ul6] Couamer QFwLLpedDSMET SlESTEHS

(E) Answer not known
cenL Ggfwuaeieeane

142. Which factor may not be kept in mind while selecting a job (or) work

1S
om Caumamws Cosrbshs@nbCung abhss  smraileow  smES

QsmeTendanL Mg

(A) Economic consideration (B) Technical consideration
QUTEBETTSTT S(HSS e QamHlOmIL L &S 6

(C) Human consideration (D) Security consideration
eNg &S LMgISMTUIL &Sl

(E) Answer not known
alenL Gsflwalcrena
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143. An examination of the function of the purchased parts and materials
in an effort to reduce the cost and improve the performance of those
items is
Qevameuds @G@mn&EE@GL WwHnID b Gurmplsallar Cswddpamear GobUpBSEID
puHdulled eummdw uTsmigar LHMD  epolIurmLrsatler ClFwedLIT g6t

16| CT6ITLIG)

(A) Cost analysis (B) Function analysis
Qea| LGLLUTLEY Qeweur’(H UGUUTUe]

(C) Value analysis (D) Performance analysis
LI L@GLumiiey Qewddlmer Li@LUTLEY

(E) Answer not known
clenL Gsflwalcrena

144. A detailed examination of the policies and capabilities of a supplier
18
@@ suamerwiler Gareatansser wHMID Sperseflenr allfleurar <uie| ererug

(A) Vendor Analysis (B) Vendor Certification
ellHLeETWITETT L@GLILITIIG, edlpueeaTwiment FremMsLp

(C) Supplier Analysis (D) Supplier Certification
FUeTWIT L@GLUmiiey FlianeTwiT FmelsLp

(E) Answer not known
allenL Gsflwalerena
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145. Concerned with the design, improvement and installation of
integrated systems of men, materials and equipments to improve
productivity is
o huSHS dpowear wdsMss <l sdr, GUTEHLSHET WOHMID 2 LSFETBSMET
aulgeuagEed HMID CobUOSHSD WOHNID Hine|sd pSuedni 6r i&sam
Qarer(HaTerg) crerLIg,

(A) Industrial Engineering (B) Methods Analysis
Qzmpless Qurdluidwed (P@DSET LGl

(C) Motion Analysis (D) Methods Engineering
Qu&s LEGLUUTUG] et Cumdluiiwe

(E) Answer not known
clenL Gsflwalcrena

146. The following is not a part of method study
Yemeu(peuameupdled eTgl (penDm D uleller e(m LiGHwuns @oane

(A) Stopwatch method (B) SIMO chart
GULMIGUTL & (e SIMO &fergsiiuLib

(C) Process charts (D) Chrono cycle graph
Qewepean eflarésliuLLb &M &pMHEl euenyLILLb

(E) Answer not known
allenL Gsflwalerena

385 — Business Administration 84



147.

148.

149.

1s an 1international standard which provides a

framework, regardless of size, activity and geographical location to
manage and continuously improve occupational health and safety
within the organization.

carug @ FTauCss grllmowngd, @& Bneuarsdn@er

Qampldvsrt  &sreryb  LOMD  urgsTUeU  Blieudlsseyd  CsmLihg

Cubu@ssebd, Cgweour® wHmb Lelilulued @Al b ydHueudan e

S Lenlienll aUlpmBI&Sng).
A) ISO 9002 (B) ISO 14001
(C) ISO 27001 (D) ISO 45001

(E) Answer not known
alenL Gsflwalerena

diagram also termed as the Ishikawa diagram.

cuenTUL D, @adlsmeum euenyUL LD eremild AePP&SLILIHE DG

(A) Scatter diagram (B) Pareto diagram
femed cuenFLILLD LGrL_Grr euenyLLLD

(C) Cause and effect diagram (D) Histogram diagram

SMIeRTD WHMID eNlenere| euanFLIL D alevGLTdlFmbd euenFuL LD

(E) Answer not known
alenL Gsflwalcrena

From the following which 1s not a classification of purchase system?
Yemeupeuameupdled eTg QasmeTpged (PeMUIlET eUASLILIT(H DTS eeTm ?

(A) Pre-purchase system (B) Special purchase system
QUTEIGISDES PHOSL P Sy Caretpged (pew

(C) Ordering system (D) Post purchase system
QLT Qb wpevm uUMaIGeausnH@GU bensw (pem

(E) Answer not known
enL Ggflwueidane
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150. Identify the most important principle of Kaizen from the following

Yereumeuareupdler ensgatienr Wa padlwwnear CsTeTasmul e WTeTLD
STETELLD.

(A)

(B)

(©)

D)

()

Kaizen 1s a daily process, the purpose of which goes beyond
simple productivity improvement

msgan ererlgl dergfl Qeudpepwur@b, @ CBTéEsD ereflenlowlmer
o Hugdgdmer GCbUT IgHE HLILTHLL L g

Kaizen is a monthly process, the purpose of which goes beyond
simple productivity improvement

m&gen erarLg LME CFudepapur@b, @ser Crrésd erertlenLouwlmer
o HusdlsHmer CobumigHE SurHULl L g

Kaizen 1s a weekly process, the purpose of which goes beyond
simple productivity improvement

ggean erarLgl ey Cewdepepur@, @ser Crrésd erertlenLoulmer
o HusHsSHmer CobumighE SuurburL g

Kaizen i1s a annual process, the purpose of which goes beyond
simple productivity improvement

&g eralgl b Cewdepepur@, @ser Crrésd ereflenlowlmer
o HusHsHmer CuoburignE SLurbHUL L g

Answer not known

slenL Gsflwalerena
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151. The main goal of quality assurance is

152.

ST 2 sreunssdlen (pasdlw @GmHeCamer

(A)

(B)

(©)

D)

()

set coding standards

GO B 57 Hlapesamer &S|

1mprove software project management

QuerQummer Sl Bliteursgamg Cobu[HESS0

reduce the technical and programmatic risks in developing the
software

Qerdummener o (Heurd@Geaudled  Csmpblomlu  wombd  Blrorss
SIUTWURIGSEET (SHEDDES

specify corrective actions

HmEss Fwosmens @GN aLb

Answer not known
alenL Gsflwalerena

Who among the following is associated with contribution to quality
control in operation management?

Gemeupeuameupdled wmm Ceweournl () Hireurssded sré& sL (LU (HdsTen
umkigefl L6 QsmLrenL_weur?

(A)

(©)

()

Charles Babbage (B) Henry Ford

gmreven LITGLISH Camerm Gumm(h)

Frank Gilbrath (D) W. Edwards Deming
Gy Sleours LL9leTy,. erieuim e Gl Lol

Answer not known
alenL Gsflwalcrena
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153. Match correctly the quality in products/services :
swuriiy / Cemeusallen srsams sflwuns QUTHSSHISD

(a) Physical standards 1. Methodology oriented
@Qupliud srbleneser (PODELD FTHSENE

(b) System standards 2.  Ways of interacting
seantlefl srblaneger QFTLT euLlsET

(c) Behavioural standards 3. Ways of thinking/attitudes and
motivational aspects
BLSMS SIHlencser SBSEET (PEDSET | LDETLILITGTENLOSET
LOHMID 2 GG HHLDFMBIGET
(d) Philosophical standards 4. Quantifiable standards
553100 STbHlencser SleTellL_&anlq Ul SrHlenaaer

@ ® @© @
A 1 4 3
B) 4 1 3
< 4 1 2
D) 1 2 4
(E) Answer not known
clenL Gsflwaicrena

W W NN
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154. Application of technology or process to the raw material to add use
value 1s known as
vwerur(h  wduemus GCsiss epeolidurmeEnse Csmilonlub  Sjdag
Qewewpeamerw LweTL(HEgegl

(A) Product
swimiliiy

(B) Production
2 Husd

(C) Application of technology
Qamem LSemsLl LWeTUHSHISHED

(D) Combination of technology and process
QampléomLub whmib CQeudepemuiler &eaenelw mE@LD

(E) Answer not known
alenL Gsflwalerena
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155. Below the given statement identify the appropriate objectives of

operation management :

&Cp Qar@ssuul@drer eursdumseaid, @usg@blieurs Gememrenouder

sflwumer GOSCHTATHMET L WITETLD STERTs.

I.  Operations management concerned with the utilisation of
Resources
@Quisg Bliteurs Cueremend eueThiseer LiwieTUm (HLer ClgmLrjenL wig

II. Operations management aims at enhancing efficiency and
productivity
Qusg Hlifeurs Coerarey Cgwuddper wHmDd 2 HusSHHmener
Cubu@sgieims Crrésrs CleTerL g

III. Operations Management aims at employee development
Qusg Hlow Coorarew, ecaPlurseter o wimeiu|d CrT&EsLTS
Qs marrLg

IV. Operation Management ensures right quantity rather than
right quality
Qusyg Bl Coorarew silwurer Sarelleear olL, srsHHCsH
el smlarng

A) L III and IV (B) Iand II
L III wpmo IV I wpgw II

(C) Il and III (D) I, II and III
IT whmb 111 L IT whmb 111

(E) Answer not known
slenL Gsflwalerena
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156. Which of the following is an example of a key performance indicator?
Yetreu(meuareupdled eTgl (b (P& HW CFwdmer smliqs@ b THSSHSSTL(H ?
(A) Percentage of sales from new products
yHw swriliyseielmbg elpuamearuier sseisb
(B) Operating income
@W&Es eu(mHLOTETLD
(C) Lead time to fill customer orders
QUG SSWITETT 2y, TLrgener HlanpGeupm peerentl CrirLd
(D) All of the above
Cuopaadu emarsgb

(E) Answer not known
allenL Gsflwalerena
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157. Identify the correctly matched pairs with regard to
Function — Process — Output :

Qeweour® - GQewdwen - Geelllih Csriiurs sflurs CumEmbSHw
Ceamig SENET ENLWIMTGETD STEmTe L.

I. Finance — Budgeting process —  Budget
Bl - Bébleme dewowean -  HSlblow oMsms
II. Sales —  Forecast —  Invoices
cilhHLiene - persentliiy - clleveoliiguieh
III. HR —  Capital approval —  Salary statement
Deaflgeuard  —  PEOSET 6RLILISO -  FbueT IMsds
IV. Production — Payroll process —  Training schedule
2 HLgd - oadlu saTEE( - ulpHé oL euement

(A) I, II and III are correct
L II womw T sflwrearene
(B) I and II are correct
I womd II sfwureareney
(C) TI1is correct
I o HCw sNwnag
(D) I, II, IIT and IV are correct
L I, III wpmin IV sflwrereneu

(E) Answer not known
e Qsflwaicrena

158. Below given the operation’s infrastructure strategies, identify the
odd one.
ECp Qar@ssliul(erar @Quii@gdper o U sl Lawliy 2 sdsafler e
wHmeudHedlmHg CoumiliLl L gl eTeTLNS L ITETLD STERTeLD.

(A) Capacity strategy (B) Organization strategy
Sperr 2 54 Sl 2 G

(C) Supplier strategy (D) Inventory strategy
QUPBIGHIT 2 S8 L& 2 &8l

(E) Answer not known
enL Ggflwuaeieene
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159. Identify the correct sequence of activities with regard to operations
management in an organization :
Blreurs  Blpearsded, @Qusshlae Coorarenwuler sHwmer BHLellqsams
aflengen il ienL_WITETD &TEHTs.

L.

IT.

III.

IV.

(A)
(B)
(©)
D)
(E)

Improving performance of the operation
Hlreurs dgwedmenar CobLbhSgse

Designing an operations strategy for the organization
Blnicuansnsner @us@blae 2 Gl ellgeuamndsed
Planning and controlling the operation
Qusgilamsamer S LOILHib SLHUUriqaib eeusSsHe
Understanding the operations strategic objectives
Qus@blee o wiblene @as@Gsamen Liflhg0&smeT(ensed

IV, II, II1, I

L II, IIL, IV

I IIL, IV, II

IV, IIL, I1, I

Answer not known
clenL Gsflwalcrena
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160. Find out the correctly match pairs :
sflwmer Ceomg sener sar(h g &se]Lb.

I.  Fish bone diagram - Identifies root causes of problems

56T eTeyIbL| euEnyLIL LD

II. Control chart —

SL(uum’( euenruLLD

III. Parento chart —

L@y GLm euenyLLLD

IV. Histogram —
alevGLrdlymd

(A) I, II and III

L, II wpmw IIT
(B) L III and IV

L IIT womn IV
(C) L ITandIV

L II womw IV
(D) II, III and IV

I1, IIT womw IV

(E) Answer not known
e Qsflwaicrena

385 — Business Administration

G&FenaTaaten pLPOETTERTEIGEET <36 W TETLD
sT_(H&ng

Monitors process stability over time
Qewdeen Hawssearawamu  CrrsdlemLig
saTsTant S ng)

Highlight the most significant factors
W& (p&dlu sryentlsamer
eraianeliL(hsgSlerng)

Displays frequency distribution of data
sreflen idlife] LFliLetenel &TL_(hlarng
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161. Putting people into a convenient group on basis of some
characteristics and make an assumption to perceive is called as

162.

fo  @eamdeunsaier SjgliLamLuled wEsmer @  eusduimar  (@patled
@emmul_@ &mﬁmgﬁ)&;wm &@Jmnmgmg 2 (IHeUME &6

(A)
(B)

(©)

D)

()

Stereotyping

(evig NCwrenL_L19m) ¢Cr wrdflwrer euamsLiLim(h
Perception

o _GMTITEY

Perceiving
G 2o
Group perception
G(p 2T UTTenay

Answer not known
clenL Gsflwalcrena

1s a study of the forces exerted by the group on the

individual or by the individual on the group.

erLgl @Gpeurnd safllpum g dog @peild 2 drer seflbLiTTe

QequssliLphb F&dlser LD U6 D ELD.

(A)
(B)

(©)

D)

(1)

group work
Gl Lianfl
group dynamics
& Qussatlwic

group behaviour

G PLE®S

group cohesiveness

S MBS maTiiL () s5dlamaal

Answer not known
alenL Gsflwalcrena
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163. Match the following question based on Bruce Tuckman’s stages of
group development, which are affected by group dynamics :

Lemev  L&Cer @ eueridsluden Hlanevgemer fqlineoLwing  Olameir(h
Yetreu(meuareupenm GLIM(BESSs.

Column A Column B
Ll iguied A Ul gwed B
(a) Forming 1. Group norms are created
D (HeUTSHGHSED & ABdpermaET 2 (heumssLiLiI(h&lermer
(b) Storming 2. Group tasks are begun, carried out and
completed
Comge & LewtlgeT CgmL_migiiu@H&lerner
CuwpsmerariiLi(hlermen wHMmILD
(WPl4-&5LL (DSl ettn e
(¢) Norming 3. A group is created
QpHpenm QR G 2 (HeumsslLbhiEmng
(d) Performing 4. Group members seek out others in the
group who share similar interests
Qeweum( &(pedled xCr Cumerrn <}, TeULD

Qarearr_euisaer 2 mililearisedr Cgh&lermer

@ (b (© (@
A 3 4 1
@ 4 3 1
C© 4 3 2
M 1 2 3

(E) Answer not known
clenL Gsflwaicrena

=~ = DN D

385 — Business Administration 96



164. How do friendship groups form within an organisation?
@ Bmeuarsdled BLL| & PSSHET eTeuelmm o (e mslermer ?
(A) By being assigned specific tasks by the organisation
Blnieuangsmed @GO L Lafladr @FissliLbhelser peLd
(B) By members sharing common characteristics such as age,

beliefs and values
ouwg, pbEsmassdr g  wluysar  Cumerp  Cungleumer
LiatTsenerll LdlThg ClameTeuge epeoLd

(C) By being part of the organisational command structure
Blpieuer &L Lener enlider e UGS WT@GeUSET (LpELD
(D) By being formally created to achieve organizational goals

Bl mieu e @& @EmeT DL USDEHTSE SIS STTLILTEILD TS
2 (HEUMESLILI(HEUSEI PLPGILD

(E) Answer not known
clenL Gsflwalcrena

165. 1s the set of assumptions beliefs, values and norms
that are shared by an organization’s members”. By O’'Reilly :

13

erarLgl @@ Hlmeuangdler o milertsdr udlihg  CemeTEnD
S| DT RIS, B SsET, LD 1L | geiT LoHmILD el penmaafler

Qsm@Lium@b.” eped — ' @ruie.

(A) Organizational dynamics (B) Organizational culture
Blmieuer @uissedlwe Blmieuer sergamyib

(C) Organizational behaviour (D) Organizational change
Blmieuer pLSs Blmieuer wmrHmLd

(E) Answer not known
alenL Gsflwaicrena
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166. refers to a system of shared assumptions, values and
beliefs that show people what is appropriate and inappropriate
behaviour.

TETLIF  &&H@EHEE ~QuTmswrer  wHmb  CuTmSSLHD
BLEMSMWS STL(HL  UdpiullL Senrermbsedr,  wdllygsdr  whnibd
BOUSmasater Sjewlienl GD&ESng.

(A) organisational culture (B) organisational climate
Blmieuer er&gmyLb Blmieuer smeblene

(C) organisational change (D) organisational behaviour
Blmieuer wmrhmLd Blmieuer pLSng

(E) Answer not known
clenL Gsflwalcrena

167. When designing reward systems for teams, it is best to encourage
cooperative efforts rather than ones.
GWésEpssTar deu@d Dl sEmer ellgeuambdE@Ghd  Gumg
puhlsamer sarg@&eillliLg SIDHSS).

(A) Collectivist (B) Individualistic
gal_Lrmafl serenio saileals Semeno

(C) Cooperative (D) Competitive
Fal_(HDe| SeTenLD Curliys seenlo

(E) Answer not known
enL Ggflwuaeieene
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168. Statement : Organisational commitment has become a significant

concern in the 21st century.

umsSw : 219D HIHDIERTYED Hlnieuear BOUSSSETD 6 (PSS
UMW TS LOTHIU|eTeng).

Reason : Factors like down sizing, tele community and
globalisation have 1mpacted organisational
commitment.

STTERTLD : venfl Bssb, Gsrereg Ceueme @earriiy, sWsLILOSSHIS®

(A)

(B)

(©)

(D)

(E)

LHMID 2 osLwWLTEED — Curearn  smyewilsedr  Hlmeuer
BLOLUSSSETENOM L LTSS 5 cTere.

Statement 1s incorrect, but reason is correct

UTEE WD SEUDTETGI, UMD STFEUTD Filwnerg

Statement 1s correct, but reason 1s incorrect

UTEE WD FHWTETg, ,eTTed SMTERTD S6UDTETS

Both statement and reason are correct, but reason i1s not the

correct explanation for the statement.

aumsHwupd sryerpd sllurareel, QY eamd STrewrd euTsSlwusSSHnHE,

sfluner efle&swnsng

Both statement and reason are correct and reason 1s the
correct explanation for the statement.

aursdlwuapd  sryanrpd  Fllurarenel, Goeib srreaebd eursHwusHnE
sflurer eflaréswmELD

Answer not known

en Ggflwueideane
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169. How does Mc Guire’s comprehensive theory explain attitude change?
Cus@wilarev elfleurer Casmlium@h  eTeleumm  LTUUMEIE —LIHDESMS
Mers@dHmg) 2

(A) Through the balance of beliefs
BsEmasatier Fwblepauder epaLd

(B) Through the reward or incentive offered
aupmIsLIL(HIL Ufle Deeg casssdler epeid

(C) Through five stages : attention, comprehension, yielding,
retention and action
hgl Hlenaser eLpevLd © seuard, yflged, euLsd,  Hlaareid
eusHed HMID CFwedum(
(D) Through the similarity and proximity of beliefs
BOUSmssater hme LHMID SH(HSTEUIET ppaLD

(E) Answer not known
enL Ggflwueideane

170. The degree to which people believe they are masters of their own

fate 1s called
&&ET, Shiser Oemhg elHuller CFwmsErs@ STHRIECET ETOLOTETTSET 6TeTn)

ThS faredlh@ BOLSIDTTSET crarLg) eTeiTm DHMLPSSILHEMS).
(A) Social learning (B) Observational learning
FpS HHMHE Sjeug el SHme
(C) Locus of control (D) Moral learning
S (UL () 2 6reul L b SMls SHHE

(E) Answer not known
e Qsflwaicrena
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171.

172.

of personality, involves struggle to achieve more and
more 1n less time.

ThS eumsWLTar L @pn, Gonbs Crrssld  Cuoaid Coeib srdés
Cumprheuens 2 eTarL&dHlwg ?

(A)  ‘A’type (B) ‘B’ type
‘A’ cuena ‘B’ cuews
(C) ‘C type (D) ‘D’ type
‘C uns D’ cuens

(E) Answer not known
e Qsflwalcrena

Why does change in attitude occur accordingly to Reinforcement
theory?
cuiapl L Camumligem Ui ¢fer earliummbidle wrhmb ehuhiEng) ?

(A) Due to the balance between beliefs
BAsamasaten oblenevulmed

(B) Due to the reward or incentive offered in the communication
Qammed euprisliLhib Ufls DD 261855556

(C) Due to the comprehensive nature of the theory

Camiumiger aflifleurer semepowimed

(D) Due to the similarity and proximity of beliefs
BLOLGEESEET 6T ehHmINDd OHMILD (HSTENLOWITED

(E) Answer not known
alenL Gsflwalerena
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173. Professor Philip Kotler says, “I like teaching” It express

CupmrAlNwir 9l Carleir garg Caume uHM “craréE sHALLE GG &@ED”
ererml FamIbCLITE jeur eremen GleuatliLI(HSSHIE DT 2

(A) his attitude about his work
Sjairg Couane LHHIL eGP D

(B) his knowledge about his work
Slaurg Caueme LpPw 2iplay

(C) his personality about his work
<jalrg Ceuene LHHIL FalliLL L Sereno

(D) his satisfaction about his work
Sairg Couener updHlw L

(E) Answer not known
e Qsflwalcrena

174. How are ‘Love’ and ‘Affection’ described in the context of primary
emotions?
Yrgrer o arieysater @l
Neuflssiumerner ?

3 )

3 GOTL LOHDILD ‘UmED’  ereueUmm)
(A) As negative emotions
GTEIT LDEND 2 EWTITESHETTS
(B) As emotions with descriptors like acceptance, adoration and
longing
ghmsareteug, usdH, eriEGse Cumearn eNeTEERIG@EHL 6T  golg Ul
2 GWITESETITE
(C) As emotions with descriptions like anxiety and dread
seuena WHMID LIwd Cumenn 6HeT&EE kIS EhHL 6T Jnlqll 2 GTTe&6TTS
(D) As emotions that are not primary
(PSETDWITET 2 TTESSETTE Q)OS 6

(E) Answer not known
alenL Gsflwalerena
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175.

176.

1s not correct for the Organisational Behaviour.

(A)

(B)

(©)

D)

(E)

Q@@ Bmeuar BLSssHE, sfluimang oiee.
Organisational Behaviour is an integral part of management
flmeiar pLsamg ererugl Hlieunsgdler emmdameanbs L@&SwmED
Organisational Behaviour is a disciplinary approach
Bpieuar pLE®S eTelg QYRGS SEIGUP®DUTESD
Organisational Behaviour helps in analysis of behaviour
sl fHurer Hlpeuer pLsms LGLLTLeEDHE 2 Fa|flng)
Organisational Behaviour is goal-oriented
Blpieuear pLSs Q& @ FTTHESSTE W

Answer not known
e Qsflwalcrena

Differences in behaviour in an individual overtime 1s called

m saipuflar pLsmsuled srliGursdle eghuBd CeumurOEer ererm

SMLPESHLILI (DS Gt 6T
(A) Intra individual (B) Inter individual
2 6T et BLIT S&tlBLITS@h&S an_Gul
(C) Self individual (D) Mind individual
sw seflii L saflliLl’ L werd
(E) Answer not known

allenL Gsflwalerena
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177. 1s the capacity to do mental activities.
e Qewdurhsamer Cewiub mer <Eb.

(A) Ability (B) Creativity
Smerr Le L LIUmhHnHe

(C) Intellectual ability (D) Responsibility
SiPleyamm Slmewr Qummtiy

(E) Answer not known
alenL Gsflwalerena

178. 1s any relatively permanent change in behaviour that
occurs as a result of experience.
Si@iLcusslen efleverours gHUBL BLssuld Uil eTelled
Blybsy wroph gCsed o arersm?

(A) Conditioning (B) Memorising
& GBI Lg- QG &0 LOGTLILIML LD

(C) Learning (D) Teaching
SO SRR

(E) Answer not known
e Qsflwalcrena
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179.

180.

1s the beginning of contemporary organisational

behaviour.
eTeTLIg) Fo&Te Hlmeuer FLSaguller CsmL&swmELb.

(A) Neo-classical approach

HHW LemeL euTTHMIS HTELD HemiE P D
(B) Classical approach

LIGRTenL_ eUTeOMHMI&G ST @I (&P
(C) Modern approach

BEIGT ST eI & LPEDD
(D) Custodial approach

U@L HFIEPED

(E) Answer not known
e Qsflwalcrena

1s desirable end-states of existence, the goals that a

person would like to achieve during his/her lifetime.
M(BOUSSESE QmiF Hleveser - @@ BUT Sarg aumphreie jenLwl

GHl(HLOLLD @) 60E & SET.

(A) Terminal values (B) Instrumental values
@mgl iy ger FMHET LDSILIL|SET

(C) General values (D) Moral values
Qurg) EILiLseT smirls L ser

(E) Answer not known
slenL Gsflwalerena
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181. 1s an example of alternate work pattern.
ereorig) rHm Ceuamed PenmaEHESE, THSSHISSTL (D).

(A) dJob sharing

Ceuamer LIlTay

(C) Flexi work hours
Apdlpairear Ceuana CrirLd

(E) Answer not known
alenL Gsflwalerena

182. QWL improves the overall

(B) Compressed work week
GmdasLLL L Geuaned aumyLd

(D) Telecommuting
Qgmene GgmLrLy

of the organisation.

Cauemer eumpsens gsrb  bBloeasdear @l ((Owrss )
Cubu@ssSng.
(A) profit (B) sales

@emub cilhHLener

(C) productivity

(D) revenue

> HusS Smewr QU (HeU L
(E) Answer not known
e Qsflwaicrena
183. improves skill levels of employees to ensure better job

performance.

fmps Ceuene Gewddlmeanear 2 mid Ceww uaflureriseatier mer

Blenevsgemer GobLI(hSgIHe0.

(A) Training
Luilné

(C) Selection
Cairay

(E) Answer not known
allenL Gsflwalerena
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(B) Recruitment
< Cairiiy

(D) Performance appraisal
Qewuddper wHLILSEH



184. Assessing the performance of an employee in a job is

em Goumeuier ¢ uaflurarfler Cswadpaer LHUISH Ceusd erearug)

(A) Training
LuilnHé

(C) Recruitment
< Cairiiy

(E) Answer not known
enL Ggfwueieeane

(B) Development

QUETITEFS

(D) Performance appraisal
venflwrert Sper AL

185. HR challenges is related to ensuring that employees

are compensated fairly based on performance.
Qewddmer oiglitemLuild oerfluis@Ens@ Hlumuwrear sadlub ephiEGelams

> mid CgFuicug

(A) Training and development
LuWiH& whmid Gobum()

(C) Compensation and benefits

oarlUILD LOHMILD HETENLDSEET

(E) Answer not known
alenL Gsflwalerena

FoUTQIL 6T GG TLEnLWIg.

(B) Labour relations
Qs mlevmerT 2 me|ser

(D) Diversity management
verps GoemeTento

186. Attracting and motivating capable candidates to apply for jobs in an

organisation is

@@ Hneasde GCoumas@Ensa@ olamamriidss doewwrear Geul Lmarisamer

FTLLg) HmID 2ar&@edlliug.
(A) Recruitment

< Caimiiy
(C) Selection

Cairay

(E) Answer not known
e Qsflwalcrena
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(B) Performance appraisal
Qewddmer HLUISH

(D) Training
Ll nHé
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187. QWL 1s the quality of relationships between and the
total working environment.
SHled FHULD6Ter BUTSHEHESE Coumad @GRl FTesb S og)
FMHHLHD STl @GNS D).

(A) management (B) employees
GLoevmessren Lo LI GooT W ITIT TG 6T

(C) department (D) trade union
Slemm QsmPHE FHigD

(E) Answer not known
e Qsflwalcrena

188. Which of the following is not a valid way to facilitate diversity at
workplace?
el _gdleb ULeripsssamanbenwl ereflgrs@Geusn@ Yemeumbd eaulsetd 6rg)
gflwmer euydl jede ?
(1) Develop awareness through training
LD epeod aNPlLienTiey gHLBSS CeuamHIb.
(2) [Establish internally sanctioned employee support systems
2 G Iged s fssiiul L uaflumert @sre | Sewlieu Hlnie s
(3) Challenge each employee to question beliefs and traditions
BOAsmassdT  womid  wrysaer  Caetedl CslL  eeubleumm
LiamlwmerenFud Feaumed 69l (h miseTr.
(4) Include employees while generating solutions
Sireneu grewr(pid Cumgy sarfluisamers Gaiése,b.

@A O B) 4
©) (2 D) (1)

(E) Answer not known
sllenL Gsflwalerena
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189. Assertion [A] : All employees, regardless of level, can be

developed.

sapm [A] : DRSS 2ar§lwiTa @pLb THS BlepevenwiuLd

QUTEHLLHSSTIOD 2 (HheuT&s (LPlgU|Lb.

Reason [R]: Use of work teams, reductions in supervisory roles,

allowing workers to participate in goal setting has
changed the way managers view employee
development.

sryewrd [R] : uenlls  @uWdsmert  LwaTUOSHS®,  Cpumriemeur

(A)

(B)

(©)

D)

()

LUnSSlrhsamard SDDSSE, OGS NP T NI (o))
uenflumereny LBCOSHES @ILSS50, LewwmerTget e
cueridslenw Coemariser LMTG@GL gsans rHHIL|ETeTS).
[A] 1s false but [R] 1s true
[A] seumy semed [R] &l

Both [A] and [R] are true; and [R] is the correct explanation

of [A]

[A] wpmd [R] @rewrn &f, Cuend [R] ereérug [A] @er sfwmer
OT&H&LD

[A] 1s true but [R] i1s false

[A] M <emmed [R] seumy

Both [A] and [R] are true, but [R] is not a correct explanation

of [A]

[A] womd [R] @ram@n &fl, <yameé [R] ererug [A] @er sfwmer
ATESLD @)EEn6D

Answer not known

slenL Gsflwalerena
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190. The disadvantages in internal recruitment of employees does not
include
serfluiigeflen 261 U Camiiler oeter Sevwsefler Spsariemeuuier eorg
S|L_BIGTG) ?

(A) It perpetuates the old concept of doing things

@ Neagwrhismerd CFliub Lmpw SHEans Hlaobinsssng
(B) Better morale and motivation is denied to the company

fbs er 2 mFluyb sasspbd HneuarssnE wnsslLbhSng
(C) Politics play greater role

Srslwed s uniE udlsSng

(D) Candidate’s current work may be affected
Caul_umeriisaier sHCurensw Liewfl LrdHdsliLimb

(E) Answer not known
cenL Ggfwuaeieeane

191. 1s the process of hiring employees among the
shortlisted candidates and providing them a job in the organisation.
erargl Cambghissiiul L uel prhbisaild el BrhHbisamar

Uanfluggd wHMID SAeuTsEhsE bneaddd Ceouame eupnIEGaSHETET

CEwe e pwm@Lb.

(A) Screening (B) Placement
LM Cargeanen Lienflwiomey

(C) Recruitment (D) Selection
<L Gamiiy Cairay

(E) Answer not known
enL Ggfwueidane
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192. Motivating, activating came under which function
26155 1ILI[HSSHISD, QFLDOLOSIHHD 6ThS CFuIOLIM g6 SLpe(HLD

(A) maintenance (B) directing
ugmofliiy ULPIBL SFIFHeD
(C) controlling (D) planning
s (HLULOSSISE0 S8l eb

(E) Answer not known
alenL Gsflwalerena

193. Which of the following best defines line authority?
Yemeupeuameupdled  ergl  Slpps B (pedpy  Cewelsdr  dlsmrsans
cuaTLMISS DG ?

(A) Management over a small staff in a public firm
@ Qung Bimeiarssler bl erellemer searfluirgamer bHlieudlsse

(B) Management with flexible decision making powers
Qpdlpeirar (i Lehis@En Ssmrrsmes Camar Hlifeursid

(C) A manager’s right to advise for other manager or employees
wHm  Coemerrser g oamflusErsE <Corsamen  aULPBIELD
Cuwermerisefer o Mepw

(D) A manager’s right to issue orders to other managers or
employees
wHm  Coeorerisdr g 2arfUTsEhsE 2-S5STESEMET  GULPMEIELD
Guemerigefer o MenLn

(E) Answer not known
enL Ggfwueidane
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194. Population and workforce influence human resource management

because,

&&ET Cgmens wHMID LewlwrerTgeT walg euer Hlfeurssms LITHEEmTiser

1. They form the basis for an organisation’s external supply of
human resources.
sl @ Hmeiarsear Heuafliym wealls cueThsmeT 6ULPHIGeISDHS T
Sllg LILenL_WIms &mmaﬂeb‘rﬂ)m.

2. They define the part of the workforce that is of interest to a
particular employer.
SUTEeT e GO uenllwrer(hé@ <Y Telperer Lewflwmariget e
U@GSenw euanyulmisslemm e,

3. Remuneration to employees is linked to cost of living directly or
indirectly.
sariflrs@EpssTar saflubd  CrrgursCeur oeg waDpsHLTsGaT
UTPSMmas Cawe L er @ ameardssliLL (HeTerg

4. They are the prime constituents of organisational culture to be
aligned to social expectations.

Smel  FUps  eHTUTTULSE@ERSE ghu  Hlneuar  sorssmrsslen
(PSHETE O WITET Fo M) &ETIT(&LD.

@A 1 (B) 4
€ 3 D) 2

(E) Answer not known
alenL Gsflwaierena
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195.

196.

The ‘triple bottom line’ refers to an organisation’s

‘pem gL s Car®) eratug @@ Hneuarsdear aasg @GNS ng) 2

1. Economic, HR and CSR performance
Qummermgmybd, HR whmib CSR Qewedmer

2.  Economic, social and environmental performance
QUTHETTSTILD, Feps LOHMID HHMFSHP® ClFuSmer

3. Business, HR and environmental performance
eSlwrumyb, weflgeuer wHMID FHMESPD ClFwDS e

4. Social, environmental and sustainability performance
FPS, HFHMESHPOD DFwddner wHMID Hlenawdserento

A4) 3 B) 2

€) 4 D) 1

(E) Answer not known
enL Ggflwueideane

1s an area of management in integrating people in to

work situation in a way that motivates them to work together
productively.

creTLgl e Blieunassder e uGHurgbd. @ Ceouame

Ghflamoule wssmer hrdmansing, @g 2pHusd FfHurs eawrs

Couaned GlFIL SjeuTgHener 2ard@6ellsEng).

(A) Human resource (B) Human capital
eflg euerd wafls PPLSETLD

(C) Human relations (D) Human behaviour
&S 2 meser efg BLSMS

(E) Answer not known
allenL Gsflwalerena
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197. controls very tactfully to win the confidence and
cooperation of all line managers.
Smarsg  Ugblane Cuoemarisaflear pbUASmsmULID  @ESSHPLIMLILID
QumIeUSHE WS D FTFHITLLLTE HeUTHMeT eULHBL &&ILIGUT .

(A) HR supervisors

wefgeuer CopurTeneiwmar

(B) HR managers

weflgeuer Coemer

(C) HR developers
efgeuer GobLhsg U6

(D) HR department employees
e Geer genmudlerr Liewtwmeriaer

(E) Answer not known
alenL Gsflwalerena

198. should be sufficiently comprehensive, prescribe limits
and yardsticks for future action in the organisation.
Hlmieuarssled eTE &M BL 6L iq-&H6nS S (@ e Cungiwrer eflfleumer,
UMbglepr&EELILIL L euFbL&ET wHnib Hare|Cardserts @\ mess Coauam(Hb.
(A) Policies (B) Rules
Qs rerensser NPT
(C) Formulas (D) Strategies
GSS TG 2 SHlaar

(E) Answer not known
enL Ggfwueidane
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199. Human Resource Manager is the bridge between the

200.

and the organisation.
eflg euer CLETETT eTemLig)

LITQULDIT(&LD
(A) Customer
QUG &EN & WITEITIT
(C) People
D& &6

(E) Answer not known
e Qsflwalcrena

wHnb BneiassnE Qe Cuiwimer

(B) Employee

L1163t W e T

(D) Scientist
el @p@prefl

means discriminating against non-minority applicants

and employees or claims that due to affirmative action quota
systems, white males are discriminated against.
erarLgl  Hpiumerenudert s  elleTERTILSTITSET  OHMID

2Tl LITEH@H&EE THITE  GDDEHET (OB Dbeg o MFWTRT Bl eUlgsHans
RSSO (PODSET SIS CeudTanar @IS @&GDDEREFTL L LILIHE DT

CTEITMI FoMIHED

(A) Discrimination
19Es meusse

(C) Past discrimination
SLIbSSHTLI LITGUT(H

(E) Answer not known
alenL Gsflwaierena

(B) Reverse discrimination
saadp umEGum(

(D) Employee discrimination
serflwifrger g um@um(h
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