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'Imagined communities' is a concept developed to study the formation of
(1) Mass society

(2) Nation

(3) Religious communities

(4) Rural ﬁommunities

Which one of the following communication models explains the role of communication in

social relationship?

(1) Lasswell’'s model

(2) Shannon-Weaver model
(3) Berlo’s SMCR model

(4) Newcomb’s ABX model

Which is the central concept of the Spiral of Silence Theory?

(1) The dominance of mass media in shaping public opinion

(2) The role of technology in facilitating communication

(3) The idea that individuals are naturally outspoken about their beliefs

(4) Society threatens deviant individuals with isolation

The first university to introduce journalism training in the British India was
(1) Osmania University, Hyderabad

(2) Punjab University, Lahore

(3) Seralﬁpore University, West Bengal

(4) University of Sargodha, Pakistan

Who is the author of the book titled “The Untold Story of India’s First Newspaper”?
(1) Andrew Otis

(2) Keval J. Kumar

(3) N. Ram

(4) JV. Vilanilam
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Chfdnologically list the beginning of the following newspa-pers
i. Indian Express
ii. Times of India

ili. The Statesman

iv. The Hindu
(1) ii, iv, i, iii (2) i, ii, iii, iv
(3) i, iii, iv, i (4) iii, ii, iv, i

Marshall McLuhan belongs to which of the following schools of thought in communication?
(1) The Frankfurt School

(2) The Birmingham School

(3) The Toronto School

(4) The Chicago School

Match the following (Scholar, Key concept) and choose the correct answer

List-I List-Il

(Scholar) (Key concept)
(a) Antonio Gramsci : i. Positivism

{b) Auguste Comte ii. Digital Divide
(c) Lloyd Morrisett iii. Glocalization
{d) Robertson iv. Hegemony
Code:

(1) a —iv, b —iii, c = ii, d — i
(2) a — iii, b— i, ¢ = i, d — iv
(3)a —iv, b.—i ¢ —ii, d ~ i

(4)a—ii,b—i,c—iii,d—iv

Who was the first chairman of Press Council of India?
(1) Justice J.R. Mudholkar

(2) Justice N. Rajagopala Ayyangar

(3) Justice J.M. Shelat

(4) Justice K.S. Hegde
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10.

1.

12.

13.

14.

Carefully examine the following statements and choose the correct answer.

Assertion (A): Critical scholars advocate for examining both economic basis of the media and
the ideologies they generate for the audience.

Reason (R) : Understanding the political economy of media helps to explain how media
outlets may prioritize profit motives over journalistic integrity.

Codes:

(1) Both (A) and (R) are true
(2) (A) is true but (R) is false
(3) (R) is true but (A) is false
(4) Both (A) and (R) are false

Which characteristic is NOT typically associated with Indian Society in the context of
communication and media?

(1) Diversity

(2) Hierarchical structure
(3) Low population density
{(4) Multilingualism

Who advocated the concept of public sphere?
(1) Harold Lasswell (2) Habermas
(3) McBride (4) Noam Chomsky

Who among the following supported the cyclical theory of social change?
(1) R. Firth ; (2) P. Sorokin
(3) Durkheim , (4) Parsons

How has the emergence of Global Civic Societies affect traditional Nation — State
communication policies?

(1) It has reinforced the power of nation - states
(2) It has led to the dissolution of nation — states
(3) It has challenged the boundaries of nation — state communication polices

(4) It has increased isolationism
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15.

16.

17.

18.

19.

What is global public éphere in the context of communication for developmeht?
(1) A physical location where global leaders meet

(2) A virtual space where global issues are discussed and debated

(3) A military organization

(4) A global government

Which of the following is a demographic characteristic of Indian Society?
(1) GDP growth rate

(2) Population distribution

(3) Types of communication technologies

(4) Media ownership patterns

Which term describes the process of critically examining and challenging dominant
communication and development models?

(1) Media literacy (2) Deconstruction

(3) Mainstreaming (4) Assimilation

Identify the correct sequence in Berlo’s SMCR model of communication with specific
reference to source and receiver.

(1) Communication skills — Attitude — Knowledge ~ Social system — Culture.
(2) Knowledge — Attitude - Communication skills — Culture - Social system
(3) Culture - Social system - Knowledge — Attitude - Communication skills
(4) Social system - Culture - Knowledge - Attitude - Communication skills

Match the following and select the correct answer

List-I List-1l
(a) Anna Hazare i. Green Revolution
(b) M.S. Swaminathan ii. Argumentative Indian
(c) Muhammad Yunus iii. Anticorruption Legislation
(d) Amartya Sen iv. Microcredit
Codes:
(Ha~-ii,b-iii,c—i,d—iv . (2)a—-i, b —iii,c —ii,d —iv
(3 a—iii,b—iv,c—i,d=ii (4)a—iii,b—i,c—iv,d—ii
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20.

21.

22.

23.

24,

Examine the following statements and choose the correct answer.

Assertion(A): Empowerment is achieved only through organizational effectiveness.
Reason(R): Marginalized groups need effective organization of their own.

Codes:

(1) Both (A) and (R) are true and (R) is the correct explanation of (A)

(2) Both (A) and (R) are true but (R) is not the correct explanation of (A)

(3) (A) is true but (R) is false

(4) (A) is false but (R) is true

Advocacy journalism adopts
(1) Objective viewpoint

(2) Subjective viewpoint

(3) Scientific viewpoint

" (4) Sociological viewpoint

In the context of news reporting, a dateline is
(1) A headline of a news story

(2) The name of the newspaper or magazine

(3) The author’s hame or credit for the article

(4) The place of origin and the date

The tendency of a news organization to present news reports with a particular perspective
is called

(1) Media bias
(2) Propaganda
(3) Syndicate

(4) Sensationalism

‘Between the Lines’ was a column written by
(1) Kushwant Singh

(2) Kuldip Nayar

(3) Ramachandra Guha

(4) M.J. Akbar
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25.

26.

27.

28.

29.

Name the advanced software used in editorial content creation
(1) ppi Media

(2) InDesign

(3) PageMaker

'(4) QuarkXpress

Additional video footage is used to illustrate the news story in a television repoft is called
(1) Stand up

(2) Teaser

(3) B-roll

{4) Insert

A headline designed to attract clicks and generate web traffic is called
(1) Click command headline

(2) Clickbait headline

(3) Wordplay headline

(4) Confrontational headline

Diversity and inclusion in a newsroom

(1) Promotes uniformity in reporting

(2) Encourages a dominant perspective to emerge
(3) Eliminates the need for ethical reporting

(4) Encourages representing multiple perspectives in reporting

‘Truth, Love and a Little Malice' is an autobiography written by
(1) Anita Pratap .

(2) Malini Parthasarathy

(3) Kushwant Singh

{(4) Barkha Dutt -
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30.

31.

32.

33.

34.

Match the following and select the correct answer

List-l List-Il
(a) Style sheet i. Restricting access to content
(b) Podcast ii. Curtain Raiser
(c) Paywall iii. Uploaded audio/video content
(d) Teaser _ iv. Individualistic News Paper style
Codes:

(1) a — iv, b — i, ¢ — iii, d — i
(2ya—i,b—ii,c—iv,d —iii
B)a—iv,b~—iii,c~i,d—ii

(4) a — i, b — ii, ¢ ~ iv, d — i

Among the following agencies, which one is the oldest advertising agency in India?
(1) R.K. Swamy Advertising Associates

(2) DAVP

(3) B. Dattaram and Co

(4) Hindustan Thompson Associates

Advertising a product by subtly incorporating it in a movie is called
(1) Convert advertising

(2) Surrogate advertising

(3) Public Service advertising

(4) Broadcast advertising

The codes for self-regulation of advertising in India is formulated by
(1) Press Council of India

(2) Advertising Standard Council of India

(3) Advertising Agencies Association of India

(4) Association for Advertising and Visual Publicity

Dividing the day into several standard time periods by broadcast media is called:
(1) Zonal divisions (2) Marketing mix

(3) Primetime (4) Daypart
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35

37.

38.

TBOB (A) @B FoTE0  (R) TOdeD IDOITVW em:idaﬂdacl 6:303% WOR

)

=

TRBE0D BNDFF), BTRLeTNS.
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5000  (R): @éowm#q B, O3T0TYTIE airaéséﬁeé 23550239 D 0D, w&%@é%ai TDOPOT

ézé% Mo®3 T0I0NED mz,séa)cﬁ.

BRCTNGD:

(1) (&) &8 (R) 2TBR FOOIPNS.

(2) (A) B3 (R) FCBER ROCIWAG, STI (R) (A) 0D FOOIRH HFTF Y
(3) (A) ADOIPNTD $TT  (R) X

4) () SN, (R) FOCIPNT,

SRR B[WHEO0HY BRFT0H BOIEI FFOH 03IVTYTO?

(1) evge3 (2) 303

(3) e (4) 2e5oTTE 3

BSNTYNTy, BRODA 2B, FOIWT YLBTHIY 503, =R

Be3-I wes~1I1

a) woogeedont 4.0 i) 0T FeoRB WIBFLION’

b) edeedon® 1.0 ii) 003Ny IBAT BOBFE B DD
RVGEE3OTT .

c) WwIredont 2.0 jil) V3R, GO W 30T

d) @@dee3on” 3.0 iv) MoXF-Fe0RB Wodreion’

BRCTENED: |

()a-ii,b—iv,c—1i,d—1il (2)a—1i,b—iii, c—ii,d—iv

(3) a—ii, b—iii,c—iv,d -1 (4)a—iii,b—ii,c—i,d—1iv

23080930 ;‘Joz’()poja MRET0, DO FBINTYT?

(1) 33500 (2) Sewo”

(4) wtoes® (3) soReTees®
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35.

Examine Assertion (A) and Reason(R), and choose the correct answer.

Assertion(A): To effectively attract customers, marketers should build the human side of their

brands.

Reason(R): Brands are taking responsibility for its flaws which makes the brand more human.

Codes:
(1) Both (A) and (R) are true

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A)
(3) (A) is true but (R) is false
(4) (A) is false but (R) is true

36. The last step in the process followed under the AIDA model is:

(1) Intention

(2) Action

(3) Attention

(4) Acceptance
37. Match the following and choose the correct answer

List-l List-ll

(a) Marketing 4.0 i. Human-centric marketing

(b) Marketing 1.0 ii. Machine to machine connectivity and Al marketing

(c) Marketing 2.0 iii. Product driven marketing

{(d) Marketing 3.0 iv. Customer - centric marketing

Codes:

(M) a—ii,b—iv,c—i, d—iii (2)a—i, b—iii,c—ii,d —iv

(3)a—ii,b—iii,c—iv,d =i . (@)a—-iii,b~ii,c—=i,d=iv
38. The client of an advertising agency is called

(1) Customer (2) Major

(3) Account ‘ (4) Corporate
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(2) (A) DB (R) DTBEL FOO3PAR, T3 (R), (A) 0 IDIRT DWTH VY

(3) (A) ROC3PNT ST3  (R) BT

(4) (A) 3TNTY, (R) JOO3PNG.
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38.

40.

1.

42.

43.

Which one of the following is NOT a budgeting method in the context of advertising?
(1) All available fund method (2) Fixed percentage method
(3) Objective task method (4) Comparative parity method

Who is the author of the book titled “The Mana of Mass Society”?
(1) Radhika Gajjala : (2) Tejaswini Niranjana
(3) William Mazzarella ‘ (4) Christopher Pinney

Which of the following refers to the deliberate spreading of false information to harm the

reputation of a brand or an organization?
(1) Reputational Crisis (2) Black PR
(3) Crisis Communication (4) White PR

Which of the following internet related challenges is most significant in the field of

Public Relations?

(1) Representing clients using digital media

(2) Finding stable and cost-effective internet providers
(3) Training staff to use social media

(4) Staying abreast of changing technology

Examine the following statements and choose the correct answer.

Assertion (A): Excessive use of social media has been viewed as harmful and unhealthy
leading to addiction, dissociation from reality, reduced social contacts among

people of all age groups.

Reason (R): Television has been the most usual suspect while video games and internet have

become the latest perpetrators.
Codes:
(1) Both (A) and (R) are true
(2) Both(A) and (R) are true but (R) is not the correct explanation of (A)
(3) (A) is true but (R) is false
(4) (A) is false but (R) is true
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44,

45.

46.

47.

48.

Examine the following statements and choose the correct answer.

Assertion (A): Advocacy advertising is a form of lobbying in India.

Reason (R): Advocacy advertising aims to persuade the public on a given issue or cause
Codes:

(1) Both (A) and (R) are true

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A)

(3) (A) is false but (R) is true

(4) Both (A) and (R) are false

Social auditing often includes examining an organisation's:
(1) Stock market performance

(2) Customer satisfaction

(3) Political motives

(4) Compliance with labour laws

A model that represents two—way communication, and also benifits the organization more
than its customers is called

(1) Two—way Asymmetrical model (2) Press Agentry Model

(3) Two—way symmetrical model (4) Business to business model

What is the primary purpose of an organization’s boiler plate in a press release?
(1) To provide information for media inquiries

(2) To share a brief history and key information about the organization

(3) To include testimonials from satisfied customers

(4) To summarize the crisis communication plan

Identify the correct sequence of evolution of marketing strategies.

(1) Product centric — Human centric — Customer centric — Comprehensive human centric
(2) Customer centric — Human centric — Comprehensive human centric - Product centric
(3) Comprehensive human centric — Human centric — Customer centric — Product centric

(4) Product centric — Customer centric - Human centric — Comprehensive human centric
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50.

51.

52.

$enSrivy, BRoDY LBEWD R FOKRT GIITIR, ol PR

e, -1 Te3—11

a. NEX” dorT i. RFeRB

b. sotes @YBONY il. AXFEST°

C. DA TILRLES iii. ROWFBIT ROTFE DY
d. 2B =T’ N Asprygplele]

BRCTENE:

(1)a—ii,b—iv,c—1i,d —iii (2)a—iii, b—ii, c—iv,d—1
(3)a—iv, b—iii, c —ii,d—1 (4) a—ii, b—i, c—iii, d—1v

2,000 JOFH RO&R  ROQODIY, DENE IPRE FOBHFBE  FOTE BT ROTWBE
:%z;sa’do o350 eﬂogﬁwm‘=1 waﬁsé;ﬂaﬂeﬁo?

(1) eﬁadaa%)eoﬁa ) FPRRCVE ZOWCH3

(2) ez @ﬁ@e% ADNCT3

(3) ez e?’)bé%n)@oja e‘DDQwé

(4) s0F8 ) zS’Dﬁfae% @aewé
BODRT® WIS N D FeLOF Neﬁﬁ@:)ﬁ F02000ATOZ 030w A0IHOTED GIpIAYpIe)

3 FRENIE?

(1) &39037 (2) 200

(3) DX (4) QFFDAD

TBTOTS (A) 0B T (R) FoseD ROOIIVET YVBTBY 03y, B3R
BTOTS (A): 50080 BODGOD LOBRLE BT XD d@’ogé E’Oecéoa@@@
500t (R): O03RY HIFBED  BIA oxSpistely QTOBFe AP0, W) BRNEI,
Gplelalap]e

BRCTNO:

(1) (A) 302 (R) QTEH 30033NR.

(2) (A) 33 (R) o3BH IR, ST3 (R), (A) 0D ID0INT NRTH VY
(3) (A) IOO3PNT ST (R) T,

(4) (A) BTN, (R) RO03NT.

24

SPACE FOR ROUGH WORK

A1



49,

50.

51.

52.

Match the following and choose the correct answer

List-1 List-li
(a) Green washing i. Analysis
(b) Card stacking ii.CSR
(c) SWOT ifi. PR agency
(d) Edelman iv. Propaganda
Codes:

(1)a—ii,b—iv,c—i,d—iii
(2)a—iii,b—ii,c—iv,d—i
(3)a—iv,b—iii,c—ii,d-—i

(4) a i, b —i, ¢ — i, d = iv

When localizing news release, public relations professionals should consider
(1) Psychological and geographical closeness

(2) Only geographical closeness

(3) Only psychological closeness

(4) Economic and geographical closeness

Which regulatory body deals with the handling of Consumer complaints related to television

channels and cable services?
(1) TRAI (2) MIB
(3) BCCC (4) FICCI

Examine the following statements and choose the correct answer:

Assertion (A): Indian Constitution does not explicitly grant press freedom.

Reason (R): In India journalists have the same privileges and rights as given to its citizens.
Codes:

(1) Both (A) and (R) are true

(2) Both (A) and (R) are true but (R) is not the correct explanation of (A)

(3) (A) is true but (R) is false

(4) (A) is false but (R) is true
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56.

57.

58.
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BRCTTNR:

(a—ii,b—iii,c—iv,d—1 (2)a—1i,b—1iv, ¢ —iit, d —ii
(3)a—ii,b—ii,c—iv,d—1i 4)a—i,b—iii,c~ii, d-
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Which legal test assesses whether material tends to deprave and corrupt those who see it in

53.
obscenity cases?
(1) Hicklin test (2) Miller test
(3) Sedition test (4) Defamation test
54. What does IPC 124(A) (BNS) deal with in Indian law?
(1) Obscenity (2) Slander
(3) Defamation (4) Sedition
55. Who is the Indian journalist known for his / her investigative work on the Bofors scandal in the
late 1980s?
(1) Barkha Dutt (2) Rajat Sharma
(3) Chitra Subramanian (4) Arnab Goswami
56. What did the Kesavanada Bharati Case vs State of Kerala establish?
(1) Constitutional Validity (2) Kerala Land and Reforms Act
(3) Fundamental Rights (4) Appointment of Judges
57. What does the term "Sedition" refer to in the context of freedom of speech and expression?
(1) Criticizing government policies (2) Encouraging violence against the state
(3) Peaceful protests (4) Political Satire
58. Match the following and choose the correct answer,
List— 1 List -1l
a) R.R.Diwakar i. Chairman of the Second Press
" Commission
b) KL Bhardwaj -l Two Enquiry Committee on small
newspapers
c) Justice G.S. Rajadhyaksha iiil.  The first registrar of newspapers for India
d) Justice KK. Mathew iV.  Chairman of the First Press Commission
Codes:
(1) a —ii, b —iii, c —iv,d = i (2) a—i, b —iv, c —iii, d — i
(3)a —iii,b—i,c—iv,d —1i (4)a—i,b—iii,c—ii,d—1iv
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59.

60.

61.

62.

63.

Find outthe CORRECT sequence chronological order of the media law based onthe enactment.

(1) Right to information Act — Cable TV Regulation Act — Press Regulation Act — Copy Right Act

(2) Copy Right Act — Press Regulation Act — Cable TV Regulation Act — Right to Information Act

(3) Press Regulation Act — Copy Right Act — Cable TV Regulation Act — Right of Information Act

(4) Press Regulation Act — Right to Information Act — Cable TV Regulation Act — Copy
Right Act

Which of the following is a power granted to the Central Government under the Cinematographic

Act 19527

(1) Deciding film release date

(2) Approving film scripts

(3) Banning films in the interest of Sovereignty and Integrity of India

(4) Issuing film awards

In post liberalisation era, what is the primary source of revenue for many media outlets?
(1) Government Subsidies

(2) Donations

(3) Advertising Revenue

(4) Subscriptions

What is the role of data analytics in media management in post - liberalisation context?
(1) Audience engagement

(2) Informs decision making, content, choices, audience engagement strategies

(3) Government regulations

(4) Limiting options for consumers

Which media principle emphasizes the importance of protecting media from external
influences and control?

(1) Media convergence

(2) Government regulation

(3) Market driven

(4) Media dependence
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How has audience behaviour changed in the post-liberalisation era, impacting media
management principles?
(1) Indifferent audience \ (2) Passive consumers of media

(3) Active participation (4) Dearth of opinion leaders

In the context of media management, what does "liberalization' refer to?
(1) Increased Government regulation

(2) Deregulation and opening up of media markets

(3) State ownership of media outlets

(4) Censorship of media content

What is the term for the practice of advertisers paying media outlets based on the number of
times their ads are clicked by users?

(1) Pay—Per—Click (PPC) (2) Cost Per Impression (CPI)

(3) Click — through rate (CTR) (4) Pay Per Impression (PPI)

What is the revenue model for Over — The — Top (OTT) platforms in India?
(1) Subscription (2) Ads
(3) Public Funding (4) Donations

Which of the following is a popular advertising measurement metric used in India to gauge the
effectiveness of a campaign?

(1) ROE (Return of equity) (2) CTR (Click — through Rate)

(3) GRP (Gross rating point) (4) ROI (Return on investment)

Examine the folloWing statements and choose the correct answer.

Assertion (A): TV channels are losing viewership to OTT platforms

Reason (R): OTT has cut into the revenue of single screen theatres and multiscreen cinemas.
Codes:

(1) Both (A) and (R) are true

(2) Both (A) and (R) are true but (R) is not the correct explanation of (A)

(3) (A) is true but (R) is false '

(4) (A) is false but (R) is true
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70. Match the following and choose the correct answer
List — | List— I
a) Authentication i Obtaining details like name, email
address, and other personal information
b) Churn rate ii. Ads appearing at the bottom of a
computer screen
c) Datawall iii. The percentage of users that unsubscribe
from a service over a period of time
d) Sticky footer ad iv.  The procedure of verifying identity of a
user when logging in to a service
Choose the correct answer from the options given below:
(1) a —iii, b= iv, c — i, d =1 (2) a — ii, b — i, c =i, d =iV
(3)a—iv, b —iii,c — i, d i (4) a—i, b —iv, c —iii, d — i
71.  Which Indian state became the first to launch its own mobile app for e-governance
services including information on government schemes and initates?
(1) Maharashtra (2) Uttar Pradesh
(3) Karnataka ) (4) Andhra Pradesh
72.  Which Indian government initiative aims to provide free online courses and certification to
learners across the country?
(1) Pradhan Mantri Awas Yojana
(2) National Skili Development Corporation
(3) Digital India
(4) SWAYAM
73. Whi-ch term refers to the practice of tailoring advertising content to specific mobile users
based on their location and preferences?
(1) Geo enhancing " (2) Geo fencing
(3) Geo selecting (4) Geo opting
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Match List I with List Il and choose the correct answer:

74.
List~ | List -1l
a) Pay-Per-Click i. Small text files
. b) Cookie ii.  Advertisers
c) ConceptArt iii. Podcast
d) Studio One iv.  Animation
Codes:
()a—ii,b—i,c—iv,d-ii (2) a —iv, b —iii, c =i, d — i
(3)a —iv, b —i, c —ii, d — i (4) a —iii, b —i, c—iv,d =i
75. What is a "Freemium" model in web-enabled media economics?
(1) A pricing model where products are always free
(2) A model where some features are free, but premium features require payment
(3) A model where prices are set based on demand
(4) A model where products are free for a limited time
76. The process of creating a digital skeleton for a character or object to control its movement in
3D Computer Animation is called
(1) Onion Skinning (2) Rigging
(3) Framing (4) Rotoscoping
77.  Match the following social media platforms and the major content features of the same:
List — | List -1
a) Twitter/X i Disappearing stories
b) Instagram ii. Microblogging news site
c) Linkedin iii.  Sharing photos and videos
d) Snapchat iv.  Professional networking and job search
Codes:
(1) a—i,b—ii,c—iii,d—iv (2)a—i, b —iii,c—ii,d —1i
(3)a —ii,b—iv,c—i,d—ii (4)a—ii, b —iii,c —iv, d =
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78.

79.

80.

81.

82.

83.

Examine carefully Assertion (A) and Reason (R) and choose the correct answer:

Assertion (A): Over reliance on Al system may lead to a loss of creativity, critical thinking skills
and human intuition.

Reason (R): Innovation is what keeps the human race ahead of its own problem. In the age of
Al-Driven creativity If human's don't exercise their creativity or fail to be rewarded,

creativity will be lost.
Codes:
(1) Both (A) and (R) are true
(2) Both (A) and (R) are true, but (R) in not the correct explanation of (A)
(3) (A) is true, but (R) is false
(4) (A) is false, but (R) is true

Which term refers to the act of using Computer-Mediated Communication (CMC) to manipulate
public opinion or spread misleading information?

(1) Trolling (2) Catfishing
(3) Cyber bullying (4) Disinformation

Which one of the following is NOT a common technique for creating animation?
(1) Stop motion (2) CGl
(3) Rotoscoping (4) Typography

Which scholar is known for his commentary for Dhvanyaloka, which provides a detailed
exposition of Dhvani theory?

(1) Kalidasa (2) Bhamaha

(3) Anandhavardhana (4) Abhinavagupta

Which critically acclaimed film by Deepa Mehta, part of the Elements and Trilogy, explores
issues of sexual identity and societal norms in India?

(1) Earth (2) Fire
(3) Water (4) Midnight's Children

According to semiotics, what is 'signified' in a sign—signifier relationship?
(1) The physical representation of a sign

(2) The cultural or emotional response to a sign

(3) The concept or meaning associated with the sign

(4) The historical origin of the sign

A1
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84. 'Voice over' in a film is an example of
(1) Diegetic sound (2) Non-diegetic sound
(3) Sound bridge (4) Literary sound

85. Match the following and choose the correct answer:

List — | (Film makers) List — 1l (Films / Concepts)
a) Dziga Vertov i. Third Cinema
b) Andre Bazin ii.  Triumph of the Will
c) LeniRiefenstahl iii.  Surrealist Manifesto
d) Fernando Solanas iv.  Kino Pravda
Codes:
() a —iii, b —ii, c —i, d —iv (2) a —iv, b —iii, c —ii, d —1i
(3)a—ii, b —1i, c—iii,d —iv (4)a—i, b—iii,c—iv,d—ii

Read the passage and answer question from 86-90:

"Madhava Prasad's ideology of the Hindi film is something of a landmark in the study of Indian cinema.
The first systematic application of semiotic film theory to Indian films over a book-length work,
Prasad sets up an enquiry that speaks to the major issues generated in Euro-American film studies
over the last quarter - century! The debate over film realism and film melodrama, the question of how
spectators are addressed and positioned by filmic narrative processes, how industrial organizations
influence the character of the cinematic product. However, this is not a straightforward application
of an agenda set elsewhere. Prasad's arguments frame and deploy issues of film study to specify
the politics and ideology of film culture in a post-colonial society."

"This is not by the familiar route of asserting the cultural peculiarity of Indian film culture. Instead,

Prasad approaches the cinema as emblematic of India's problematic transition to a capitalist .

organization of society and polity. This argument develops around three themes: the economic
dimensions of popular film, its characteristic narrative form, and the historical elaboration of the
institutions of cinema in the 1970s. To put the economic argument rather boldly, Prasad argues
that, in contrast to Hollywood, where production companies controlled distribution and exhibition,
in the Indian case, an industry struggling to establish its claims to state support, bank loans, and
legitimate investment, was dominated by the distribution sector for its finance. The formal rather
than real subsumption of production to capital left the different components of production were
disaggregated into specific skills such as music direction, choreography, and dialogue, whose
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application was not governed by the needs of a singular storyline. Even the main narrative elements
were defined by the performative enunciation of already known story elements, moral imperatives,
and the formal modes of character speech; they did not seek to render characters and events in

terms of enigma. However, this is not an economic argument.”

"Prasad suggests that the loose assemblage of elements positions the spectator in Wa)}s governed
by an ideological imperative. In contrast to the Hollywood system, in which linear narrative inducts
the spectator as a complicit agent in the construction of the narrative, and the signs of an external
authority narrating the story are excluded, here this authority sticks out, relaying an address to
the spectator from the symbolic order, the overall source of meaning in society. By this logic, the
economic system would change when the transcendent source of social meaning is transformed

and addresses the spectator on different terms."

86. What distinguishes Madhava Prasad's approach to Indian cinema from traditional film studies,

according to the passage?
(1) He focuses on Hollywood's influence on Indian cinema

(2) He applies semiotic film theory to analyse films
(3) He emphasizes the cultural peculiarity of Indian culture

(4) He asserts that Indian cinema is exempt from ideological analysis

87. Madhava Prasad explores
(1) Problems of spectatorship
(2) The influence of Hollywood on Indian cinema
(3) The politics and ideology of Indian films in a post-colonial society

(4) The issues of representation in cinema

88. How does Prasad view the economic dimension of popular Indian cinema in comparison to
Hollywood, according to the passage?
(1) Indian cinema has a strong control over distribution and exhibition
(2) The distribution sector dominated Indian cinema's financing and production
(3) Indian cinema was less reliant on state support

(4) Indian cinema's financing is controlled by foreign investors
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89.

90.

91.

92.

938

What does Prasad suggest would bring about a change in the economic system of Indian

cinema, according to the passage?

(1) Grant state support for the industry

(2) A transformation in the source of social meaning
(3) More investment in production companies

(4) A shift towards compelling narrative structure

What are the major themes around which Prasad's argument about Indian cinema revolves,

according to the passage?

(1) Film realism and narrative form

(2) Cultural peculiarity and capital dominance

(3) Economic dimension narrative form and historical elaboration of cinema institutions

(4) Cultural transition, ideological imperative and spectatorship

Which of the following is a nonprobability sampling technique used in communication

research?
(1) Random Sampling (2) Stratified Sampling
(3) Convenience Sampling (4) Systematic Sampling

What is the purpose of conducting a multivariate analysis in communication research?
(1) To examine the relationship between two variables

(2) To analyze the effect of correlations between several variables simultaneously

(3) To examine the multiple objectives of the study

(4) To conduct hypothesis testing

In communication research, what does p - value less than 0.05 typically indicate in hypotheis

testing?

(1) Strong evidence to reject the null hypothesis
(2) Weak evidence to reject the null hypothesis
(3) Strong evidence to accept the null hypothesis

(4) Weak evidence to accept the null hypothesis
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TO3RENT FOBRGT [HEO ARBIONG. R

o080 (R): ABOZ FIANLRY, DODOAE JPWE Todte B BOFHRRT F0WOTFRI,
AYRFLD gONS: ToodneNE BRTO wntd FORIE.

BRCTFENSL:

(1) () &3 (R) TEL FOOSPAB, =0 (R). (A) 0D BOCSPE N 0SPNT

(2) (A B (R) N0BL 00N, &3 (R), (A) 0 ZD00T DFTH Y

(3) (A) ROCIPNT ©T3  (R) o

(4) (A) BTN, (R) ROCIPAT.
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94.

95.

96.

97.

In media research, what does the "uses and gratlifications approach" focus on?
(1) How media organisations operate

(2) How audience actively choose media to meet their needs

(3) How media content is produced

(4) How media influence public opinion

In research design, what is the primary purpose of a control group?
(1) To manipulate variables

(2) To serve as a comparison group

(3) To collect qualitative data

(4) To ensure random sampling

What does the term "construct" mean in the context of communication research?
(1) A tangible object of study

(2) A theoretical concept or idea

(3) A research method

(4) A form of mass media

Carefully examine the following statements and choose the correct answet.

Assertion (A): Quasi—Experimental research designs are suitable for studying casual
relationships in communication research.

Reason (R): Quasi-experimental desighs allow for the manipulations of independent variables
to establish causation.

Codes:

(1) Both (A) and (R) are true and (R) is the correct explanation of (A)

(2) Both (A) and (R) are true but (R) is not the correct explanation of (A)

(3) (A) is true but (R) is false

(4) (A) is false but (R) is true
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98.

99.

100.

8 Y506 HePINTDY, FOCIPN MDA, nuaﬁ NOBTT, @oﬂz EANDIE)
RBTOTY (A): ‘b—ara“u VPN 0STOAT No@iraetsswa fam odo BAT WIVBEIONT.
—sto (R): r'b"‘aa*%’: @qﬂodaco e%zmm‘:im 3@9 TRPHOY

BRETN:

(1) ) @B (R) PTBR ROCINAES, 32 (R), (A) 0 ROOIRT N&Tes 03PNES

(2) (A) DB (R) 2TBL FOO3PNAB, STS (R), (A) 0 FOOINT NZTH ©Y

(3) (A) RDO3PNT =T3  (R) 3T

4) (n) 3N, (R) ROCIINT.

BE-1 =B 1 BRODA BN B FOOIT LTI, 6303% EANDIE
Te3-1 TWe3—-11

a) -665@399' z"%ecjf i 55906

b) o aozés: ii. NIRRT FOB0OBNLL

. ¢ ANOVA i, CWHRE T a-jaei

d) Chi-m, o ®oed v. [IBIVICH RIPTI

BRCTENLL: _
(Da—iv,b—ii,c—1ii,d—1 2)a—iv,b—iii,c—1i,d—1ii
(3)a—iv,b—1i,c—ii,d~iii (4)a—iii,b—1i, c—iv,d—1i

TOWIVWT M@ém DJeRD A 5)65(5(‘2 psfeloswnin %w%odaab@l SR

(1) mox30223 BRI FoBRFINY 8.0t Bed wi@e Doz, 30T, FeIBWONTLBO.
(2) MR TRGFNER, SFOPS BB PR3 DFRDR), CPFHBRRYE
(3) moBPeE SRG FoZeerEIob) o3z AOBPT, N8 APOY

' (4) moz=233 mwmmﬁ il 030565 OIS e‘s’dsed msm@maé ORIV mwm
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98.

99.

100.

Carefully examine the following statements and choose the correct answer.
Assertion (A): Qualitative studies are simply another name for historical research.
Reason (R): Qualitative studies do not rule out arithmetic

Codes:

M Both (A) and (R) are true, and (R) is the correct explanation of (A)
(2) Both (A) and (R) are true, but (R) is not the correct explanation (A)
(3) (A) is true, but (R) is false

(4) (A) is false, but (R) is true

Match List- | with List-Il and choose the correct answer:

List-l List-1I
a) Likert Scale i. F Value
b) Fog Index ii. Observed results
c) ANOVA iii. Readability test
d) Chi-square test iv.  Attitude measurement
Codes:
(1) a —iv, b —ii, ¢ —iii, d —i (2) a —iv, b —iii,c — i, d —ii
(3)a—iv, b —i, c—ii, d —iii (4) a —iii, b ~ii,c—iv,d =i

Identify the CORRECT statement in analysis of social media phenomenon:

(1) A country or a state can be independent unit of study in social media research
(2) Develop comparative methods to study social media

(3) There are no common limitations present in social media research

(4) De - westernising social media studies is not a part of social media research
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